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Complaint: The television advertisement for the Toyota Hilux featured various animals 
mounted on the bonnet of the vehicle after being caught or shot. From deer to fish to 
possum, all extolled the features of the vehicle and how proud they were to be mounted on 
a Toyota Hilux bonnet. 
 
Complainant, K. McGillivray, said: “The preceding Sunday programme had just been 
highlighting the horrors of animal cruelty to bobby calves in this country. And as soon as the 
show was over, the new Toyota Hilux ad shows various animals lining up to sacrifice 
themselves - a majestic deer, a large fish, a possum - all in order to be "mounted" on the 
bonnet of the new Toyota Hilux.   
 
Not only was in distasteful in light of the preceeding show, it also highlighted the apparent 
disregard NZers seem to have to the right to life of animals.  It seemed to portray that 
animals are just the playthings of humans to be sacrificed for pleasure, and that indeed the 
animals themselves were willing victims - which is clearly not the case at all. It glamourised 
animal sacrifice for sport, and is the absolute wrong message to be sending.  
 
There must be more ethical and moral ways to advertise a 4WD.” 
 
Duplicate Complainants shared similar views. 
 
The relevant provisions were Basic Principle 4 and Rules 4, 5, 7 of the Code of Ethics 
 
The Advertiser, Toyota NZ, said: “Thank you for the opportunity to respond to this 
complaint. Let me assure you that Toyota New Zealand takes any complaint from the public 
seriously and that we have given this matter careful consideration before making this 
response. 
 
You may have noted that we have withdrawn this advertisement despite our original 
intention to have a series of follow up vignettes as part of an ongoing campaign. There were 
a number of comments made on social media here and overseas that were mixed but a 
sector of the population objected strongly to its content. We believe that sensitivity was 
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heightened by the juxtaposition of the Hilux advertisement with the story on appalling cruelty 
to bobby calves in New Zealand that aired both here and internationally at the same time. 
We regret that this advertisement has offended a person who has recently dealt with a 
suicide. That is a serious matter to deal with and we would never wish to offend a person in 
that situation. 
 
As a preliminary matter we asked our advertising agency Saatchi and Saatchi for their 
comments on the making and placement of the ad and they responded as follows: 
 
1. Regarding the placement of the advertisement in close proximity to the bobby calves 
news item: 
 
The placement was in no way intentional on Toyota's part. TVNZ were made aware of the 
content in advance so it could be appropriately scheduled. 
 
However, the editorial decisions of the Sunday programme were not within our control. 
 
2. With respect to the glorification of the killing of animals: 
Absolutely no animals were harmed or killed to create this advertisement. The animals 
portrayed in the film are all CG I animated characters, not live animals. 
The animals portrayed are regularly and sustainability hunted and fished in New Zealand 
except for the opossum, which is hunted as a pest 
 
It is unfortunate that the advertisement was placed immediately after the news item on the 
treatment of bobby calves. We had no control over that unfortunately and had we been able 
to, we would have ensured this did not happen. We do not condone any form of cruelty to 
animals and find the actions shown in the news item to be abhorrent. 
 
Turning to the Hilux advertisement itself, it is intended for an audience of potential Hilux 
buyers, a category of the public who are likely to engage in hunting and fishing which are 
popular recreational sports for many people in New Zealand. This audience is unlikely, in our 
view, to share the opinions of the complainants and are in our view likely to see the 
advertisement as being a computer generated exaggeration of real life intended to be 
amusing rather than shocking. That is certainly our intention. 
 
This advertisement builds on a number of pre-release advertisements featuring the 
opossums in situations that are not dissimilar. Again they are intended to be amusing and 
entertaining rather than shocking and have been generally seen as such. 
 
Toyota is committed to the protection of all of New Zealand's wildlife and environment. We 
have recently become long-term support partners of the Department of Conservation. 
 
In summary while we regret that some people have found this advertisement not to be to 
their taste, we would argue that this is a CGI production, no animals were harmed or would 
be as we would not condone that, the advertisement is deliberately exaggerated for effect 
and, we believe, in fact complies with the Advertising Codes of Practice. Thank you for the 
opportunity to comment.” 
 
The Chairman noted the explanation from the Advertiser about the placement of the 
advertisement and its content. 
 
She noted the Advertiser had withdrawn the advertisement and the Advertiser apologised to 
those consumers who were offended by its content. However, the Chairman said the 
placement of an advertisement was the domain of the channel on which it played, not within 
the control of the Advertiser.  
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However, noting the self-regulatory action taken by the Advertiser in withdrawing the 
advertisement, the Chairman said that it would serve no further purpose to place the matter 
before the Complaints Board. The Chairman ruled that the matter was settled. 
 
 
Chairman’s Ruling: Complaint Settled 
 


