
 

 
 

COMPLAINT NUMBER 17/073 

COMPLAINANT G Dove 

ADVERTISER Samsung New Zealand  

ADVERTISEMENT Samsung Galaxy Phone 
Television 

DATE OF MEETING 6 March 2017 

OUTCOME No Grounds to Proceed 

 
 
Advertisement: The television advertisement for the Samsung phone shows Sarah 
Walker, BMX Olympic cyclist, practicing on the BMX track and having a fall. The voiceover 
says “16 broken bones, 6 surgeries, plates in my left wrist, in my left humerus. I had plates 
in my right wrist. If you don’t fail, you’re not really pushing it, you’re not pushing the 
boundaries to see what’s possible.”  
   
The Chair ruled there were no grounds for the complaint to proceed. 
  
Complainant, G Dove, said:  This ad advocates that its okay to break as many bones in 
your body by perusing a sport,  such as BMX cycling champion.  She speaks about how you 
will never achieve unless you push yourself to the limits (which means breaking as many 
bones in your body as it takes).  I find this seriously a concern for young people who watch 
this as she is their role model and try to do what she did.  Not to mention what is costs the 
tax payer to pay for all her injuries or even ACC!!!!! 
 
The relevant provisions were Code of Ethics - Basic Principle 4, Rule 12.  
 
The Chair noted the Complainant’s concerns the advertisement advocates that it’s okay to 
break bones in your body in the pursuit of a sport if you are pushing yourself to the limit. 
 
The Chair said the advertisement is about Sarah Walker’s personal story and how she 
pushes her own boundaries in order to achieve success. 
 
The Chair said although the advertisement describes some of the injuries Sarah Walker has 
sustained, as a result of training hard, this description does not reach the threshold required 
to be regarded as encouraging “a disregard for safety”. The advertisement conveys that 
Olympic athletes, and innovative companies, both push boundaries to achieve greater 
success. 
 
Therefore, the Chair ruled the advertisement had been prepared with a due sense of social 
responsibility to consumers and there was no apparent breach of Basic Principle 4 or Rule 
12 of the Code of Ethics. Accordingly, the Chair ruled there were no grounds for the 
complaint to proceed. 
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