
 
 
 

COMPLAINT NUMBER 17/219 

COMPLAINANT M. McMonagle 

ADVERTISER Vodafone New Zealand Limited 

ADVERTISEMENT Vodafone New Zealand Limited, 
Television 

DATE OF MEETING 8 August 2017 

OUTCOME Not Upheld 

 
SUMMARY 
 
The television advertisement for Vodafone “Power to the Fans” showed a family watching 
the New Zealand All Blacks playing the British Lions in different situations. A daughter is 
shown in a UK pub talking to her family via Vodafone services. She replies to her mother’s 
comment the All Blacks are on form saying “So much form, what a view”. The 
advertisement concludes with the voiceover: “connecting you to the All Blacks like never 
before”. 
 
The Complainant said the advertisement was sexist and offensive as it portrayed a woman 
watching rugby for the “view” of the male players. The Complainant said it promoted a 
double standard of sexual harassment and it would not be acceptable if the gender roles 
were reversed.  
 
The Advertiser said the advertisement was intended to be a warm and inclusive story about 
how rugby and Vodafone’s services combine to connect people and the daughter’s comment 
was intended to be light-hearted and tongue in cheek. The Advertiser said she was 
portrayed as an All Blacks fan who is sharing her enthusiasm for the game with her parents 
and brothers.  
 
The Complaints Board said the advertisement was unlikely to cause either serious or 
widespread offence in the light of generally prevailing community standards, taking into 
account light-hearted humour. It said the advertisement employed a subtle double entendre 
which was not sexually explicit and was mitigated by humour and the context in which the 
woman appeared. 
 
The Complaints Board said the advertisement was not in breach of Basic Principles 3 and 6 
of the Code for People in Advertising and had been prepared with a due sense of social 
responsibility required by Basic Principle 4 of the Code of Ethics. 
 
The Complaints Board ruled the complaint was Not Upheld 
 
[No further action required] 
 
Please note this headnote does not form part of the Decision. 
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COMPLAINTS BOARD DECISION 
 
The Chair directed the Complaints Board to consider the complaint with reference to Basic 
Principle 4 of the Code of Ethics and Basic Principles 3 and 6 of the Code for People in 
Advertising. This required the Complaints Board to consider whether the advertisement 
portrayed people in a manner which, taking into account generally prevailing community 
standards, was reasonably likely to cause serious or widespread offence on the grounds of 
gender; race; colour; ethnic or national origin; age; cultural, religious, political or ethical 
belief; sexual orientation; marital status; family status; education; disability; occupational or 
employment status and if it had been prepared with a due sense of social responsibility to 
consumers and society. 
 
Basic Principle 6 of the Code for People in Advertising acknowledged that humour and satire 
were natural and accepted features of the relationship between individuals and groups within 
the community and the humorous and satirical treatment of people and groups of people is 
acceptable, provided that, taking into account generally prevailing community standards, the 
portrayal is not likely to cause serious or widespread offence, hostility, contempt, abuse or 
ridicule.  
 
The Complaints Board ruled the complaint was Not Upheld. 
 
The Complaint 
The Complainant said the advertisement was sexist and offensive as it portrayed a woman 
watching rugby for the “view” of the male players. The Complainant said it promoted a 
double standard of sexual harassment as it would not be acceptable if the genders were 
reversed.  
 
The Advertiser’s response 
The Advertiser said advertisement was intended to be a warm and inclusive story about how 
rugby and Vodafone’s services combined to connect people.  

The Advertiser said the woman was shown in the advertisement as a “passionate All Blacks 
fan, connected to the other members of her family by their shared love of rugby. Her great 
enthusiasm is demonstrated by her willingness to stand at the front of a London pub as the 
sole New Zealand supporter, wearing her All Blacks jersey and singing loudly while 
surrounded by Lions’ fans.” The Advertiser continued, the advertisement intended to 
demonstrate that, despite their distance, the family were taking part in a group video call in 
order to share the experience of the game.   

Turning to the concerns the Complainant had regarding the statement “So much form, what 
a view” the Advertiser said, in part, that all the members of the family were discussing the All 
Blacks form. The daughter’s comment to the family “was intended to be light-hearted and 
tongue in cheek, which is confirmed by the way the family reacts. Both Kate’s mum and 
brother laugh and roll their eyes in response.” 

The Advertiser submitted that the daughter is portrayed in the advertisement as “a proud, 
brave, rugby-loving, super fan who is depicted as sharing her enthusiasm for the game with 
her parents and brothers. Kate is not a one-dimensional cipher with only a superficial interest 
in rugby, she loves the game and the context of her statement supports that.” 
 
Response from the Commercial Approvals Bureau  
The Commercial Approvals Bureau (CAB) noted the complaint concerned the daughter’s 
viewpoint and showed her at a pub in the UK admiring the physical form of the All Black 
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side. The CAB said that rugby was a sport of which physicality and fitness were key 
attributes for success. 
 
The CAB was of the view that “the bar for serious offense is certainly set higher than this 
advertisement, which shows a range of opinions amongst a single family, and a diversity of 
opinions between the women of that family.”  

Turning to consider the advertisement in reference to Basic Principle 6 specifically, the CAB 
noted it “states that humour and satire are accepted features in advertising messages, and 
this commercial deploys such features in a gentle and recognisable manner.” 

Complaints Board Discussion 
The Complaints Board noted the Complainant considered the young woman’s statement to 
be offensive and reflecting a double standard. 
 
The Complaints Board took into account the context in which the woman and the statement 
were presented. It said she was shown as an All Black supporter who demonstrated a 
genuine interest in the game by viewing the game live at a pub in the UK which was shared 
with her family.  This added to her credibility as a ‘super’ fan rather than just a spectator. 
The Complaints Board noted the woman in the advertisement expressed her view about the 
“form” of the All Blacks with a tone of sexual innuendo but it was of the view this was subtle 
in nature. It said the advertisement employed a double entendre around the word “form” 
which was not sexually explicit and acknowledged there was a level of intended humour.  
 
The Complaints Board noted with regard to portrayal of gender, that a double standard may 
well exist and that it was the role of the Complaints Board to reflect existing and accepted 
societal standards, not set them. While it appreciated the concerns of the Complainant, the 
Complaints Board said the advertisement was mitigated by humour and the context in 
which the woman appeared as an All Black fan. 
 
The Complaints Board said advertisement did not cause either serious or widespread 
offence in the light of generally prevailing community standards, particularly in view of the 
light-hearted humour, for which provision was made in Basic Principle 6 of the Code for 
People in Advertising.  
 
The Complaints Board ruled the advertisement was not in breach of Basic Principles 3 and 6 
of the Code for People in Advertising and had been prepared with a due sense of social 
responsibility required by Basic Principle 4 of the Code of Ethics. 
 
Accordingly, the Complaints Board ruled to Not Uphold the complaint. 
 
  
 
DESCRIPTION OF ADVERTISEMENT 
 
The television advertisement for Vodafone “Power to the fans” showed a family watching 
the New Zealand All Blacks playing the British Lions in varying situations. The 
advertisement featured a son in a Dunedin flat setting, parents at home, a daughter in a UK 
pub and another son in the stands at the game. The advertisement said the following: 
 

“It’s gonna be a mean as game Dad” says the first son. 
“There’s a lot of young blood on the field” replied the father. 
“Oh come on – the boys are on form” said the mother. 
“So much form, what a view” replied the daughter. 
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Yeah. Still doesn’t beat the view I’ve got” said the other son from the stands at the 
game. 

 
The advertisement concludes by saying: “connecting you to the all blacks like never before”. 
 
COMPLAINT FROM M MCMONAGLE 
 
I feel this ad violates the codes for people in advertising. I find it sexist and offensive. It is 
deeming to women that the young lady in this ad is portrayed as only watching the rugby 
game for the "view". It promotes a double standard of sexual harassment. This comment 
would not be accepted from a male about a female sporting team. 
 
CODE OF ETHICS 
 

Basic Principle 4: All advertisements should be prepared with a due sense of social 
responsibility to consumers and to society. 

 
CODE FOR PEOPLE IN ADVERTISING 
 

Basic Principle 3: Advertisements should not portray people in a manner which, 
taking into account generally prevailing community standards, is reasonably likely to 
cause serious or widespread offence on the grounds of their gender; race; colour; 
ethnic or national origin; age; cultural, religious, political or ethical belief; sexual 
orientation; marital status; family status; education; disability; occupational or 
employment status. 

 
Basic Principle 6: Humour and satire are natural and accepted features of the 
relationship between individuals and groups within the community. Humorous and 
satirical treatment of people and groups of people is acceptable, provided that, taking 
into account generally prevailing community standards, the portrayal is not likely to 
cause serious or widespread offence, hostility, contempt, abuse or ridicule.  

 
RESPONSE FROM ADVERTISER: VODAFONE NEW ZEALAND LTD 
 

A basic, neutral description of the 
advertisement  

This is an announcement piece for the new 
partnership between Vodafone and the All 
Blacks.  

The advertisement shows a family coming 
together to watch an All Blacks game.   
Because they are located in different places 
across New Zealand (and the world) they are 
connecting via video chat on their 
smartphones. 

In that context, they discuss the prospects of 
the team in their imminent match and hint at 
the new All Blacks app, powered by 
Vodafone that can be used in-stadium.  

Date advertisement began 24 June 2017 

Where the advertisement appeared (all 
locations) 

TV, YouTube & Facebook 
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Is the advertisement still accessible – where 
and until when? 

TV: 24 June - 22 July 2017 & 
13 August – 7 October 2017 
 
YouTube – ongoing 
Facebook – ongoing  

Who is the product / brand target audience? Our target audience is New Zealand 
seasonal rugby fans. These people are 
interested in rugby, watched a live sports 
games in the last month or attended a rugby 
game in the last year.  

They come from all walks of life, age groups, 
nationalities, genders and regions across 
New Zealand.  

The TV buying demographic was a broad 
audience targeting all people aged between 
18 and 49 years. 

 

1. We refer to your letter dated 10 July 2017 and the enclosed complaint by M 
McMonagle.  
 

2. Vodafone is very sorry to hear that M McMonagle found the Connection TVC to be 
sexist and offensive.  Please be assured that this was definitely not the story we 
were intending to tell.  

  
3. Kate (the daughter in the story) is a passionate All Blacks fan, connected to the 

other members of her family by their shared love of rugby. Her great enthusiasm is 
demonstrated by her willingness to stand at the front of a London pub as the sole 
New Zealand supporter, wearing her All Blacks jersey and singing loudly while 
surrounded by Lions’ fans.  In the background of each scene we can see fans of 
both gender gathering to watch the game.  Despite their distance, the family are 
taking part in a group video call in order to share the experience.  Kate’s brother, 
father and mother discuss the team’s form.  Kate’s comment to the family 
conversation – “so much form, what a view!” - was intended to be lighthearted and 
tongue in cheek, which is confirmed by the way the family reacts.  Both Kate’s mum 
and brother laugh and roll their eyes in response.     

 
4. In contrast to M McMonagle’s concern that “the young lady.. is portrayed as only 

watching the rugby game for the “view,” we submit that Kate is a proud, brave, 
rugby-loving, super fan who is depicted as sharing her enthusiasm for the game 
with her parents and brothers.  Kate is not a one-dimensional cipher with only a 
superficial interest in rugby, she loves the game and the context of her statement 
supports that.   

 
5. In terms of the response which the Connection TVC has received to date, we note 

that it has been viewed more than 115,000 times across our social media channels 
and has had heavy rotation on broadcast television for the past 4.  Of the 371 
reactions, shares, and comments across our social media platform, the 
overwhelming response has been postive (97.6%).  We confirm that we have not 
received any other complaints from anyone who felt that Kate’s comment was 
offensive or that her admiration of the All Blacks was offensive to women on the 
grounds of gender. 
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6. Vodafone accordingly seeks to emphasise that the Connection TVC is intended to 

be a warm and inclusive story about how rugby and Vodafone’s services combine 
to connect us.  Taking into account generally prevailing community standards under 
Basic Principle 3 of the Code for People in Advertising, we submit that  this 
advertisement does not meet the necessary threshold of causing serious or 
widespread offence to women on the grounds of their gender. 

 
7. We trust that this resolves the matter, however please do not hesitate to contact us 

if you require any further information. 
 

RESPONSE FROM MEDIA: COMMERCIAL APPROVALS BUREAU 
 
We have been asked to respond to this complaint under the following codes: 
Code of Ethics – Basic Principle 4, 
Code for People in Advertising – Basic Principle 3 and 6; 
 
CAB approved this Vodafone commercial on 22/06/17 with a G classification. Under CAB’s 
internal procedures, the commercial is categorised as telecommunications advertisement. 
 
The commercial shows a family watching a test match at several different locations, with 
each family member having a different point of view both literally and figuratively. The 
message conveyed to viewers is that there are many ways to experience an event together, 
despite distance or opinion. 
 
The array of different locations includes a student flat in NZ, a pub in the UK, the family 
home in NZ, and the live stadium where the test is being played. The array of viewpoints 
includes an enthusiastic son, a conservative father, a pragmatic mother and an older son live 
at the grounds. 
 
The present complaint addresses one of the viewpoints, being the daughter at a pub in the 
UK, who admires the physical form of the All Black side. Rugby being the sport that it is, 
physicality and fitness are key attributes for success. 
 
Basic Principle 3 of the Code for People in Advertising states that advertisements should not 
portray people in manner that will cause serious or widespread offense. The bar for serious 
offense is certainly set higher than this advertisement, which shows a range of opinions 
amongst a single family, and a diversity of opinions between the women of that family. 
 
Basic Principle 6 states that humour and satire are accepted features in advertising 
messages, and this commercial deploys such features in a gentle and recognisable manner. 
 


