
 

 
 
 

COMPLAINT NUMBER 17/249 

COMPLAINANT V Sparke 

ADVERTISER MediaWorks Holding Ltd 

ADVERTISEMENT MediaWorks Holding Ltd, Television 

DATE OF MEETING 22 August 2017 

OUTCOME Not Upheld 

 
SUMMARY 
 
The television advertisement for Newshub, MediaWorks’ multiple platform news service, 
showed family man, Chris, experiencing Newshub over a week. Chris was shown 
watching the 6pm Newshub television news. A voiceover said, in part: “More New 
Zealanders get their news from us” and the onscreen text said: “3 million Kiwis and 
counting.” The advertisement concluded with Newshub logo and said: “Live at 6pm. APP. 
RADIO. WEB. THREE.”  
 
The Complainant said the advertisement was misleading as the claim “3 million Kiwis and 
counting” was unable to be substantiated and there was no source to support the claim 
provided in the advertisement.  
 
The Advertiser said Newshub is the brand name for its multiplatform news service, which 
runs across television, radio and online, rather than just its 6pm television news and 
provided substantiation to support the claim that 3 million Kiwis use their service. 
 
The majority of the Complaints Board said that Newshub had brand recognition as a 
multiplatform news service and it would be clear to most people that the claim was 
referencing its users across all platforms. The majority said the Advertiser had 
substantiated the claim using industry accepted data and the advertisement was unlikely 
to mislead consumers. 
 
A minority said the advertisement was Settled as the Advertiser said it would ensure the 
nature of the claim relating to the multiple platform environment would be made clearer in 
future advertising. 
  
However, in accordance with the majority the Complaints Board ruled the complaint was 
Not Upheld.  
 
[No further action required] 
 
Please note this headnote does not form part of the Decision. 
  
 
COMPLAINTS BOARD DECISION 
 
The Chair of the Complaints Board directed it to consider the advertisement with 
reference to Basic Principle 4 and Rule 2 of the Code of Ethics.  
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This required the Complaints Board to consider whether the advertisement contains any 
statement or visual presentation or creates an overall impression which directly or by 
implication, omission, ambiguity or exaggerated claim is misleading or deceptive, is likely 
to deceive or mislead the consumer, makes false and misleading representation, abuses 
the trust of the consumer or exploits his/her lack of experience or knowledge. (Obvious 
hyperbole, identifiable as such, is not considered to be misleading).  
 
The Complaints Board was also required to consider whether the advertisement had 
been prepared with a due sense of social responsibility to consumers and society.  
 
The Complaints Board ruled the complaint was Not Upheld. 
 
The Advertisement 
The television advertisement for Newshub, MediaWorks’ multiple platform news service, 
showed family man, Chris, experiencing Newshub. Chris was shown watching the 6pm 
Newshub television news over the period of one week. A voiceover said, in part: “More 
New Zealanders get their news from us” and the onscreen text said: “3 million Kiwis and 
counting.” The advertisement concluded with Newshub logo and said: “Live at 6pm. APP. 
RADIO. WEB. THREE.”  
 
The Complaint 
The Complainant, V. Sparke, said the advertisement was misleading as the claim “3 
million Kiwis and counting” was unable to be substantiated and was of the view the 
source of the claim should have been made clear in the advertisement.  
 
The Complainant said the advertisement was misleading as it implied that of the New 
Zealanders over the age of 18, 3 million watched Newshub, which, in their view was 
impossible. 
 
The Advertiser’s Response 
The Advertiser provided clarification about the claim and substantiation to support it. 
 
The Advertiser said, in part: “Newshub is the brand name for its multiplatform news 
service, which runs across television, radio and online… The platform-neutral brand 
‘Newshub’ is referred to throughout the advertisement, and the final screen includes the 
detail ‘App – Radio – Web -Three’, clearly emphasising Newshub’s multi-platform nature.” 
 
Addressing the claim that “3 million Kiwis and counting” used the Newhub news services, 
the Advertiser said, in part: “The audience numbers for this Newshub advertising 
campaign were extracted from a Nielsen Media Research product called CMI (Consumer 
and Media Insight) which allows media platforms to be combined to produce an 
unduplicated audience reach number… Newshub’s television bulletins, radio bulletins 
and website were combined by Nielsen to produce a total audience number.” 
 
The Advertiser disputed that the advertisement implied 3 million Kiwi’s only used 
Newshub services for their news and stating, in part that the advertisement, “highlights 
how many people utilise Newshub’s services, but it does not claim that these people do 
not use any other competing news service”. Further, the Advertiser disagreed with the 
Complainant’s assertion that only people over 18 years old were considered news 
audiences and provided information to support that people under 18 also engaged in 
news content.   
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The Advertiser said it intends to “continue to refer to the three million New Zealanders 
using the Newshub service in future creative executions and said, in part: “the on-screen 
wording (App – Radio – Web –Three) was included in the Newshub Advertisement, but 
the voiceover was not in that particular creative execution. We consider that the 
voiceover further emphasises that any claims made in relation to Newshub are regarding 
the brand (i.e. the service provided across all platforms), and not just the particular 
platform or product which is being focussed on in the relevant advertisement. 
MediaWorks is happy to confirm that this detail (or similar) will be included on all future 
TV executions of the Newshub campaign in which the ‘3 million New Zealanders’ 
statement is made.”  
 
Complaints Board Discussion 
The Complaints Board noted the Complainant’s interpretation the advertisement claimed 
that over 3 million New Zealanders watched Newshub; that is  at least 3 million people 
watch the 6pm Newshub news on television channel Three.  
 
The Complaints Board acknowledged the Advertiser had used widely accepted industry 
standards and independent research as substation to support their claim that “3 million 
New Zealanders and counting” use Newshub news services to access news across 
multiple platforms.  
 
The Complaints Board then considered whether the advertisement created a misleading 
impression that the claim was in reference to television viewers, rather than across all the 
Newshub services. 
 
The majority of the Complaints Board said that Newshub had significant brand 
recognition as a multiplatform news service and it would be clear to most people that the 
claim was referencing its users across all platforms. It noted the graphic which appeared 
at the end of the advertisement and identified the many mediums in which Newshub 
content was able to be accessed. The majority said the messaging in the advertisement 
was about an individual watching and using Newshub services for the first time and the 
claim was a separate brand message, rather than a claim related directly to the content of 
television advertisement.  
 
In relation to the Complainant’s assertion that the Advertiser should have included a 
disclaimer directing consumers to the source of the information, the majority said it was 
clear the claim referred to multiple platforms. The Complaints Board said while it would 
strengthen the claim to include a reference to the source of the statistic, not including it 
did not make the advertisement misleading. 
 
The majority of the Complaints Board said the advertisement had provided substantiation 
to support the claim and the advertisement was unlikely to mislead consumers and had 
been prepared with a due sense of social responsibility to consumers and society. As 
such, the majority ruled the advertisement was not in breach of Basic Principle 4 or Rule 
2 of the Code of Ethics. 
 
A minority disagreed. It was of the view that the advertisement focused heavily on the 
television news, including references to “watching Newshub” and included shots of the 
6pm news. It noted the name of the 6pm news on Three was called Newshub. It said, for 
customers not familiar with the multiplatform nature of the Newshub service the 
combination of the references to television news combined with the claim “3 million and 
counting”, could be confusing. However, taking into account the Advertiser’s undertaking 
to make it clear in any future advertisements that the claim “3 million and counting” 



 
 
 
 

4 
 

related to the Newshub service across multiple platforms, the minority ruled the complaint 
was Settled.  
 
In accordance with the majority, the Complaints Board ruled to Not Uphold the complaint. 
  
 
DESCRIPTION OF ADVERTISEMENT 
 
The television advertisement for Newshub, MediaWorks multiple platform news service, 
showed family man, Chris, experiencing Newshub. Chris was shown watching the 6pm 
Newshub television news. The advertisement was an interview style format which asked 
Chris his opinion on the Newshub service and showed his kids commenting on his 
viewing habits. A voiceover said, in part: “More New Zealanders get their news from us” 
and the onscreen text said: “3 million Kiwis and counting.” 
 
The advertisement concluded with Newshub logo and said: “Live at 6pm. APP. RADIO. 
WEB. THREE.”  
 
COMPLAINT FROM V SPARKE 
 
I saw this Newshub advertisement on the television, at 7:55pm on 6 July 2017, however I 
have also seen a long version of the advertisement on Newshub's Facebook page (see 
attached file) and heard another version of the advertisement on the More FM radio 
station. However, for this complaint I will focus on what I saw in the television 
advertisement for Newshub, at 7:55pm on 6 July 2017. 
 
Near the end of the television advertisement, the following text appears: "3 million Kiwis 
and counting..." along with a voice over saying "everyday more New Zealander's get their 
news from us". 
 
This claim of "3 million Kiwis and counting..." in my opinion breaches one of the basic 
principles - as identified on page 13 of the Advertising Codes of Practice 2014. As this 
advertisement is using research/survey results, that are most likely incorrect or have 
been manipulated; along with this claim not being backed up, by supplying the source of 
this claim. 
 
When I read the text of "3 million Kiwis and counting..." I feel that Newshub is trying to 
suggest that over 3 million Kiwis watch Newshub; which in my opinion is not believable or 
factual. My reasoning for thinking that this claim is not believable or factual, is because I 
would assume to be able to make a claim like this, a survey would have been conducted - 
to find out what news programme New Zealander's watched; with this survey only being 
conducted on people over 18 years of age. 
 
With this thought in my mind, I did some research on the population of New Zealand, 
along with how many people of the total population were under the age of 18. And from 
doing this research, I found that by looking on StatsNZ the current population of New 
Zealand is 4,799,015 (see attached file), along with also finding that the number of people 
under the age of 18 is 1,122,000 - according to a document produced by the Children's 
Commissioner, which uses figures from the 2013 Census (see attached file). I used the 
number of people under the age of 18 figure from the 2013 Census, as I was unable to 
find a more recent figure. 
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If you subtract the number of people under the age of 18, from the total population of New 
Zealand (4,799,015 - 1,122,000), you get 3,677,015 people - which is a fair and 
approximate number of New Zealander's currently over the age of 18. And if you take 
Newshub's claim that "3 million Kiwis and counting..." it is implied that approximately 
677,015 New Zealander's watch other news programmes (other than Newshub). Which in 
my opinion, is a claim that seems unbelievable and not factual. 
 
I would like to either see some facts/figures or some other resource or reasoning for 
Newshub to be able to make this claim truthfully. Along with the advertisement being 
amended to have the source of this claim included. 
 
CODE OF ETHICS 
 

Basic Principle 4: All advertisements should be prepared with a due sense of 
social responsibility to consumers and to society. 

 
Rule 2 Truthful Presentation: Advertisements should not contain any statement 
or visual presentation or create an overall impression which directly or by 
implication, omission, ambiguity or exaggerated claim is misleading or deceptive, 
is likely to deceive or mislead the consumer, makes false and misleading 
representation, abuses the trust of the consumer or exploits his/her lack of 
experience or knowledge. (Obvious hyperbole, identifiable as such, is not 
considered to be misleading). 

 
RESPONSE FROM ADVERTISER: MEDIAWORKS HOLDING LIMITED 
 

A basic, neutral description of the 
advertisement  

The advertisement in question tells the story of a social 
experiment.  

Chris, an avid news consumer, was asked to switch 
from his usual news sources to only Newshub products 
for one week. In the ad, we meet Chris and learn about 
who he is and how he feels about news. He discusses 
how he didn’t immediately come to enjoy Newshub but 
after several days’ exposure he describes himself as 
“loving the format”.  

The voice-over narrates Chris’s journey with footage 
and pieces to camera from Chris describing the 
experience. 

VO towards the end says “More New Zealanders get 
their news from us” with a supporting graphic saying: “3 
million Kiwis and counting…” 

The final frame has a Newshub logo with the tagline: 
New Zealand’s Number One News Source underneath 
it, as well as graphics indicating the different ways to 
receive Newshub news: Live at 6PM, app, radio, web 
and Three. 

Additional info: 

Chris’s family were also invited to take part in the 
experiment. Everything Chris and his family say within 
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the ad is completely unscripted. The family engaged 
with Newshub products (watched on TV, listened to the 
radio, used the website and app), then spoke about their 
experience on camera, how they found the products, 
what their initial thoughts were, what they thought at the 
end of the week. They also kept written diaries of their 
experience. Various creative executions have been 
made to demonstrate the different Newshub products
and the Jennings’ experience with each of them. 

 

Date advertisement began June 22 2017 

Where the advertisement appeared (all 
locations e.g. TV, Billboard, Newspaper 
Website 

The advertisement in question appeared on TV on 
Three. Varying durations of the same creative with 
slightly different copy and vision also played on other 
platforms where a 60” spot could not be accommodated. 

This included a 30” spot on digital media on 
MediaWorks digital platforms, plus programmatic buy on 
an external video network, a 15” and 30” audio version 
on radio and a long form 90” version on social media.

Alongside the Chris specific ads, we also ran a video ad 
that focused on Logan’s experience with the digital 
assets; one where Chris and Kelly discuss their news 
consumption together and one where Chris talks about 
his experience with The AM Show and Newshub. At this 
stage, the only creative in production not yet released, is 
the story where Chris and Kelly receive news from 
Newshub and The Project together. 

Several static, non-video versions of the creative 
featuring the whole Jennings family together, and as 
individuals, ran on MediaWorks display, external digital 
billboards and in mall OOH. 

Please refer excel sheet attached. 

Is the advertisement still accessible 
where and until when? 

The campaign has now moved into a new phase of 
creative and the advertisement in question is no longer 
running. This creative was produced to show the 
journey of change Chris experienced, while the new 
creative focuses on a summary of how Chris and his 
family found the experiment. 

Who is the product / brand target 
audience? 

All New Zealanders 10+ 



 
 
 

We are writing in response to the complaint submitted to you on Saturday 15 July 2017, in 
relation to an advertisement which promoted the Newshub services on 6 July 2017 (the 
“Newshub Advertisement”).  

Complaint 

The main elements of the complaint appear to be as follows: 

 Text in the Newshub Advertisement "3 million Kiwis and counting...". Complaint is that 
this text and voice-over breaches the ASA Code Rules.  

 Complaint that “it is implied that approximately 677,015 New Zealander's watch other 
news programmes (other than Newshub).” 
 

We understand these complaints are made in relation to the Code of Ethics section of 
Advertising Codes of Practice (Basic Principle 4, Rule 2). 

Newshub response  

Newhub – multi-platform service 

The first point to note is that this is an advertisement for Newshub. Newshub is the brand name 
for MediaWorks’ multiplatform news service, which runs across television, radio and online.  
Specifically: 

 Television: there are three television bulletins every weekday on Three (Newshub Live at 
4pm, Newshub Live at 6pm and Newshub Late), and on weekends there is the one 
Newhub Live at 6pm bulletin.   

 Online: Newshub Online is a digital news service available 24/7 via the website and app. 
In addition, all television bulletins are streamed live online, and available on a catch up 
basis on ThreeNow. 

 Radio: Newshub Live at 6pm is simulcast on RadioLIVE. Newshub bulletins play every 
half hour on RadioLIVE and on the hour across all of MediaWorks’ eight music radio 
brands (The Edge, MoreFM, The Breeze, The Rock, The Sound, MaiFM, GeorgeFM, and 
Magic). 
 

The Newshub Advertisement is part of a wider campaign promoting the Newshub brand and 
highlighting Newshub’s overall success and reach across these platforms. .  

The platform-neutral brand “Newshub” is referred to throughout the advertisement, and the final 
screen includes the detail “App – Radio – Web -Three”, clearly emphasising Newshub’s multi-
platform nature.  

An example of an alternative TV creative execution has been provided (the “Newshub Logan 
Advertisement”). This version focuses on Mr Jennings’ son Logan’s interaction with the Newshub 
digital platforms, but again emphasises the Newhub multi-platform nature at the end of the 
advertisement. 

Substantiation of claim 

The audience numbers for this Newshub advertising campaign were extracted from a Nielsen 
Media Research product called CMI (Consumer and Media Insight) which allows media platforms 
to be combined to produce an unduplicated audience reach number  – i.e. there is no “double 
counting” of individuals across the different services.1  In this case, Newshub’s television 
                                                             
1 Nielsen Media Research, a large global independent research company, is the provider of most media research in New 
Zealand, including television audience measurement.  Audiences for television programmes are measured by a nationally 
representative panel of Peoplemeter homes, administered by Nielsen.  It measures and reports on audiences for all people 
aged 5+.  Nielsen also holds the currency contract for providing website audience numbers and these are reported for all 
people 2+.  And while Nielsen is not the currency holder for Radio audience reporting, it does have an alternate radio survey. 
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bulletins, radio bulletins and website were combined by Nielsen to produce a total audience 
number.  

The data was compiled using March 2017 information, and verified again using April and May 
2017 data.  The following is an extract from April CMI, which shows that more than 3.5 million 
individuals (aged 10+) had received news from Newshub across either television, radio or digital.  

 Totals 

 (000s) 

Totals 4065 

Newshub Live at 4pm, Newshub Live at 6pm, Newshub Late 2744 

MediaWorks Radio Newshub 2115 

Newshub.co.nz 865 

Newshub TV bulletins + newshub.co.nz + RadioLIVE 3080 

Newshub TV bulletins + newshub.co.nz + 9 radio brands 3555 

 

MediaWorks considers that the figures provided by Nielsen, as outlined above, are sufficient 
evidence for the claim in the creative: 

 “3 million Kiwis and counting…” 
For completeness, we note the complaint states that MediaWorks is implying that “approximately 
677,015 New Zealander's watch other news programmes (other than Newshub).” MediaWorks 
does not agree that this is the natural consequence of the statement that over 3 million people 
use the Newshub service. MediaWorks’ campaign highlights how many people utilise Newshub’s 
services, but it does not claim that these people do not use any other competing news service. 

Finally, we do not agree with the complainant’s assumption that the only relevant individuals are 
those aged 18+ for the purposes of news audiences (across TV, radio and online). In June 2017, 
over 60% of under 18s watched at least one of the network television news services (on Three, 
TVNZ1 or Prime).  Similarly (in June), over 60% of 10-17s read a newspaper last month and 
almost 50% visited at least one of the key news websites (nzherald.co.nz, stuff.co.nz, 
1news.co.nz or newshub.co.nz).  In fact, almost 400,000 people or 11% of Newshub’s combined 
audience, across television, radio and digital, are aged under 18.  

MediaWorks considers that for all of the above reasons, the Newshub Advertisement did not 
breach Principle 4 and/or Rule 2 of the Advertising Codes of Practice and the complaint should 
not be upheld.  

Current advertising campaign 

MediaWorks notes that the Newshub Advertisement is no longer active as the campaign has 
moved into a new phase. The Newshub Advertisement recorded Mr Jennings’ initial journey with 
Newshub. The focus of the remainder of the campaign will be the on-going engagement of Mr 
Jennings (and other members of the Jennings’ family) with the range of Newshub services. For 
completeness we note that we intend to continue to refer to the three million New Zealanders 
using the Newshub service in future creative executions.  
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An example of a current Newshub advertisement has been provided (the “Newshub AM 
Advertisement”) as well as another creative execution, the Newshub Logan Advertisement 
(which was being run at the same time as the Newshub Advertisement).  

As you will see, both the Newshub Logan Advertisement and the Newshub AM Advertisement 
include a voice-over at the end of each advertisement, which states the following: 

“Newshub: App, Radio, Web, and live on Three” 

The on-screen wording (App – Radio – Web –Three) was included in the Newshub 
Advertisement, but the voiceover was not in that particular creative execution. We consider that 
the voiceover further emphasises that any claims made in relation to Newshub are regarding the 
brand (i.e. the service provided across all platforms), and not just the particular platform or 
product which is being focussed on in the relevant advertisement. MediaWorks is happy to 
confirm that this detail (or similar) will be included on all future TV executions of the Newshub 
campaign in which the “3 million New Zealanders” statement is made.  

NEWSHUB TRANSCRIPT: 60” Chris Journey 

SCENE 1: Chris standing outside his house 

VO: Meet Chris 

VO: Chris doesn’t like change 

GFX: Chris Age 47 from Pukekohe, Auckland 

 

SCENE 2: Logan sitting in dining room of Family home 

VO (Logan): Yeah, nah, he’s really set in his ways 

GFX: Chris’ son Logan Age 19, Student.  

 

SCENE 3: Chris sitting in front of television watching Newshub Live at 6 

VO: Chris never misses the news 

 

SCENE 4: Chris sitting in living room of house 

VO (Chris): News is pretty important to me, I like being abreast of current affairs 

 

SCENE 5: Three kids sitting in living room of family home 

GFX: The Kids Millie, Mason and Ava 

VO (Ava): Yes it does, he watch it all the time 

 

SCENE 6: Chris driving his car to work 

VO: But Chris has never watched Newshub 

 

SCENE 7: Chris sitting in living room of house 
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VO (Chris): No 

 

SCENE 8: Chris in kitchen pouring milk in son’s cereal 

VO: And he didn’t know Newshub is New Zealand’s number one source of news 

SCENE 9: Chris sitting in living room of house 

VO (Chris): No that would be a surprising fact for me 

 

SCENE 10: Chris sitting in living room getting ready to watch television 

VO: So we challenged him to change for one week, from his news… 

 

SCENE 11: Chris sitting in living room of house 

VO (Chris): Pretty much what I’ve always watched…ummmm and yeah my parents have 
watched, my grandparents have watched  

 

SCENE 12: Set of Newshub Live at 6pm 

VO: To ours 

GFX: Newshub Live at 6pm 

 

SCENE 13: Chris sitting in living room of house 

VO (Chris): I’ll give it a go 

 

SCENE 14: Montage of Newshub footage and Chris watching it 

VO (Mike McRoberts): Kia Ora Good Evening, police have serious concerns for missing man… 

VO (Patrick Gower): Won’t like being this far on the wrong side of public opinion 

VO (Tova O’Brien): To reach a verdict about whether  

VO (Ingrid Hipkiss): Kia Ora everyone, the first day of winter isn’t too windy 

VO (Sam Hayes): Laughing 

GFX: 1 Week Later 

VO: So Chris, what did you think? 

 

SCENE 15: Chris sitting in living room of house 

VO (Chris): I found myself really loving the format 

SCENE 16: Aerial shot of Chris’ neighbourhood 

VO: More New Zealanders get their news from us 



  17/249 

11 

GFX: 3 million Kiwis and counting… 

VO: Including Chris 

SCENE 17: Chris sitting in living room of house 

VO (Chris): I’ll absolutely be watching Newshub, every evening without fail 

VO: Join us today, Newshub 

GFX: Newshub. Live at 6pm. APP. Radio. Web. Three 

 

ADDITIONAL RESPONSE FROM ADVERTISER 

MediaWorks subscribes to CMI (Consumer & Media Insights), a Nielsen Media product.  CMI 
measures how New Zealanders consume media across the full spectrum of platforms including 
television, print, radio, online and mobile.  CMI is the industry standard for multi-platform media 
planning and analysis, and is used by all major media owners and all major advertising agencies 
in New Zealand and around the world. 

CMI uses global gold standard methodology to fuse together currency media measurement 
across different platforms.  If required Nielsen could answer specific questions as to fusion 
methodology and the process of de-duplicating audiences. 

To speak to its use as the industry standard, a google search will reveal CMI data being quoted 
across a wide variety of articles in major publications.  And it is used in NZME's annual report to 
provide an unduplicated audience reach across their Newspaper, Radio and digital assets. 

In order to support the unduplicated claim, if we add the Newhub television audience (2744) and 
Radio (2155) and Newshub digital (865) numbers together, it would equal 5764, but de-duped 
they collectively reach 3555. We are happy for you to contact Nielsen direct, if you would like to 
understand this information or their methodology further. 

 


