
 

 

 

COMPLAINT NUMBER 17/311 

COMPLAINANT S Bretherton 

ADVERTISER Antares Restaurant Group Ltd  

ADVERTISEMENT Antares Restaurant Group Ltd, 
Radio 

DATE OF MEETING 11 September 2017 

OUTCOME No Grounds to Proceed 

 
Advertisement:  The radio advertisement for Burger King breakfasts had the sound of 
sizzling bacon and said in part; “Bacon – the best sound in the world.  Temptation for 
vegetarians, torture for omnivores....”  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, S Bretherton, said:  The Burger King ad which aired on Newstalkzb stated 
that the sizzling aroma of bacon would "tempt vegetarians". As a vegan I find this extremely 
offensive. The majority of vegetarians and vegans choose to leave animals out of their diet 
because of strong moral and ethical beliefs towards treatment and use of animals, not 
because of how they taste. If the word "vegetarians" was replaced by "Jews", "Muslims" or 
"Hindus", groups who also leave certain animals out of their diet based on their beliefs and 
values, would this ad be considered appropriated? 
 
The relevant provisions were Code of Ethics - Basic Principle 4, Rule 4, Rule 5; Code 
for People in Advertising - Basic Principle 3, Basic Principle 4. 
 
The Chair noted the Complainant’s concern the reference in the advertisement to 
vegetarians being tempted by the smell of cooking bacon was offensive to vegetarians and 
vegans and their strong beliefs on the treatment and use of animals. 
 
The Chair noted there have been previous decisions on similar issues by the Complaints 
Board including Decision 10/273. It said in part: 
 

“Taking into account the simple visual imagery, the exaggerated voice and accent used 
in the voice-over and the actual wording in the advertisement which said “It’s so good, 
even the most dedicated vegetarian could turn.” (emphasis added), the Complaints 
Board agreed that the advertisement had used a level of humour and satire to 
exaggerate the desirability of a food product, with a sense of the ridiculous.  While 
recognising the advertisement had been offensive to the Complainants, the Complaints 
Board ruled that the advertisement did not meet the threshold to breach Basic 
Principles 3 and 6 of the Code for Advertising of People.  The Complaints Board also 
ruled that the advertisement had been prepared with a due sense of social 
responsibility and it was not in breach of Basic Principle 4 of the Code of Ethics.” 
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The Chair acknowledged the offence the advertisement caused the Complainant. The Chair 
said the precedent Decision applied to the complaint before her and said the approach of 
some to use satire to promote meat-based products did not meet the threshold to cause 
serious or widespread offence, taking into account context, medium, audience and product. 
 
As such, the Chairman said the advertisement had been prepared with a due sense of social 
responsibility to consumers and society and was not in breach of the Code of Ethics or Code 
for People in Advertising. 
 
Accordingly, the Chairman ruled the complaint had no grounds to proceed. 
 
Chair’s Ruling: Complaint No Grounds to Proceed. 
 


