
 

 
 

COMPLAINT NUMBER 17/355 

COMPLAINANT M.Hanna 

ADVERTISER The Twig Centre  

ADVERTISEMENT The Twig Centre, Digital 
Marketing 

DATE OF MEETING 13 December 2017 

OUTCOME Settled – advertisement 
changed/removed 

 
 
Advertisement: The Twig Centre's website, www.thetwigcentre.co.nz/homeopathy, 
advertises the fundamentals of homeopathy, how it works and what conditions can 
potentially be treated with the therapy. 
 
The Chair ruled the complaint was Settled. 
 
Complainant, M Hanna, said:  The Homeopathy page on the Twig Centre website 
(http://thetwigcentre.co.nz/homeopathy/) contains unsubstantiated and misleading 
therapeutic claims about homeopathy, in violation of principle 2 and rule 2(a) of the 
Therapeutic and Health Advertising Code. As such, it also falls short of the standard of social 
responsibility required by principle 1 of the Code. 
 
The unsubstantiated and misleading claims include: 
What can Homeopathy treat?  Because of the way homeopathy works it can be used as an 
effective treatment for a wide range of both acute (short term) and chronic (long term) in 
adults and children including: 
 
Homeopathy Natural, Effective & Safe 
Recurrent Infections (e.g. ear, nose, throat), Viruses, Chronic Fatigue, Sleeplessness, PMT, 
Mental and Emotional Issues, Behavioural Problems,Pregnancy related condition (nausea, 
vomiting, heartburn, fluid retention, emotional changes, etc) 
Problems in Children and Babies (reflux, colic, eczema, asthma, allergies, bedwetting, etc) 
Sports Injuries, and many many more 
 
There is no credible evidence that homeopathy can treat any of these listed conditions, or 
any others. Rather, there is strong evidence that homeopathy can treat or prevent any health 
condition. For example, a thorough review of the evidence published by Australia's National 
Health and Medical Research Council in 2015 concluded that: 
There are no health conditions for which there is reliable evidence that homeopathy is 
effective. 
https://www.nhmrc.gov.au/_files_nhmrc/publications/attachments/cam02a_information_pape
r.pdf 
 
The relevant provisions were Therapeutic and Health Advertising Code - Principle 1, 
Principle 2, Rule 2(a).  
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The Chair noted the Complainant’s concern that the Advertiser’s website contained 
unsubstantiated claims about the benefits of homeopathy, which could be misleading. 
 
The Chair acknowledged the Advertiser had made changes to the website, removing or 
amending references which were of concern. 
 
Given the Advertiser’s co-operative engagement with the process and the self-regulatory 
action taken in amending the website, the Chair said that it would serve no further purpose 
to place the matter before the Complaints Board.  The Chair ruled that the matter was 
settled. 
 
Chair’s Ruling: Complaint  Settled – advertisement changed/removed 
 


