
 

 

 

COMPLAINT NUMBER 18/058 

COMPLAINANT E Brenton-Rule 

ADVERTISER Brewers Association of New 
Zealand  

ADVERTISEMENT Brewers Association of New 
Zealand, Digital Marketing, 
Television 

DATE OF MEETING 26 February 2018 

OUTCOME No Grounds to Proceed 

 

 

Advertisement:  The Brewers Association of New Zealand television and digital marketing, 
advertisement, https://youtu.be/zplfBJY5zwQ, shows various actors proclaiming their love of 
beer and said in part; “Now I know what’s in my favourite beer, precisely what’s in it. And that 
leaves a great taste in my mouth.  Many of your favourite beers now have nutritional facts on 
the back label – and that’s the beautiful truth.  Find out more at beerthebeautifultruth.co.nz.” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, E Brenton-Rule, said:  Despite not promoting a specific beer brand, 
throughout the ad they consistently use the word "beer" and imply that now that some beer 
companies have chosen to show nutritional values and/or ingredients, that it is now "better 
than ever" to drink beer. 
 
The fact that they are showing what goes into the making of the beer does not change the 
fact that it is a toxic drug that should not be promoted in this way. It seems to be that they are 
desperately attempting to appeal to Millenials, who are drinking less and less than the 
generations before us, and who (this is the mistake older generations are making) are 
misunderstood to only prioritise what is IN our food/drink, ignoring what that particular food 
drink may be. This is for a good reason. Beer - and other alcohol - are dangerous and should 
not be promoted - much like cigarettes, which advertising was phased out for about 30 years 
ago. I hope I don’t sound too waffling, but I’m so sick of seeing this addictive drug promoted 
everywhere. 
 
The relevant provisions were Code for Advertising and Promotion of Alcohol - 
Guideline 1 (b), Guideline 2 (b), Principle 1, Principle 2, Principle 3.  
 
The Chair noted the Complainant’s concern that the promotion of beer was dangerous and 
should not be permitted. 
 
The Chair confirmed that alcohol was a legal product and Advertisers were entitled to 
promote their product within the constraints of the Code for Advertising and Promotion of 
Alcohol and the Sale and Supply of Alcohol Act. 
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While acknowledging the genuine concern of the Complainant about alcohol promotion, the 
Chair said the advertisement had not promoted drinking alcohol as a better or more attractive 
lifestyle choice or implied that the success of a social occasion depended on the presence or 
consumption of alcohol.  Nor had the advertisement encouraged irresponsible or 
immoderate drinking.  
 
Therefore, the Chair ruled the advertisement had been prepared with a high standard of 
social responsibility to consumers and society and was not in breach of Principles 1, 2, or 3 
or Guidelines 1 (b) or 2 (b) of the Code for Advertising and Promotion of Alcohol. 
 
Accordingly, the Chair ruled there were no grounds for the complaint to proceed.  
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


