
 

 
 

COMPLAINT NUMBER 18/149 

COMPLAINANT A. Whitehead 

ADVERTISER House of Fun Whangarei  

ADVERTISEMENT House of Fun, Radio 

DATE OF MEETING 14 May 2018 

OUTCOME No Grounds to Proceed 

 
Advertisement:  The radio advertisement for House of Fun, a store which sells a variety of 
products including e-cigarettes, promoted vaping by replacing “smoke” with the word “vape”. 
The advertisement said, in part: “You walk into a vape filled bar. Vape on the water plays 
from the dukebox… her vapey eyes lock with yours. Holy vape you think, “gotta spare vape” 
she asks. It’s time to replace smoking with vaping… strictly R18.”   
 
The Chair ruled there were no grounds for the complaint to proceed.  
 
Complainant, A. Whitehead, said:  “house of fun Whangarei advertising it’s time to give up 
smoking and start vaping. I still see this as encouraging people to smoke. There previous ad 
has advertised e-cigarettes. Why are we allowing a business to advertise a product that is 
possible harm to our loved ones.” 
 
The relevant provisions were Code of Ethics - Basic Principle 4, Rule 4;  
 
The Chair noted the Complainant’s concern the advertisement was encouraging people to 
smoke which was harmful. 
 
The Chair said the advertisement promoted vaping as an alternative to smoking cigarettes. 
She noted the Ministry of Health has information about vaping on its website which stated: 
“Expert opinion is that vaping products are significantly less harmful than smoking tobacco 
but not completely harmless. A range of toxicants have been found in vapour including some 
cancer causing agents but, in general, at levels much lower than found in cigarette smoke or 
at levels that are unlikely to cause harm. Smokers switching to vaping products are highly 
likely to reduce their health risks and for those around them.” 
 
While the Chair appreciated the Complainant’s concern the advertisement promoted 
smoking, she was of the view the advertisement was focused on promoting an alternative to 
smoking rather than encouraging people who had never smoked to start. The Chair noted 
that e-cigarettes were a legal product and allowed to be advertised in a responsible way. 
The Chair said the advertisement employed a level of humour in replacing the word “smoke” 
with “vape” and clearly referred to the products being “strictly R18”.  
  
The Chair said the advertisement was unlikely to cause serious or widespread offence and 
had been prepared with a due sense of social responsibility to consumers and society. 
There was no breach of Basic Principle 4 or Rule 4 of the Code of Ethics. Accordingly, she 
ruled the complaint had no grounds to proceed. 
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Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 


