
 
 
 

COMPLAINT NUMBER 18/155 

COMPLAINANT K Murray 

ADVERTISER Harrisons Energy Solutions 

ADVERTISEMENT Harrisons Energy Solutions, 
Television 

DATE OF MEETING 12 June 2018 

OUTCOME Not Upheld 

 
 
SUMMARY 
 
The television advertisement for Harrisons Energy Solutions solar systems said in part: - 
“We’ve gathered the best solar technology from all over the world so you can make your own 
power day and night. - you don’t even need to pay a cent before we install it.  And with a full 
5 years to pay, you’ll be using the sun to pay off your solar system.”  The text on the screen 
said “Systems from $5999 fully installed.” 
 
The Complainant said the Advertiser’s claim of generating free energy day and night was 
misleading as using batteries at night was not generating power and having to purchase 
infrastructure meant the energy was not free. 
 
The Advertiser said the Complainant’s interpretation would not be the general consumer 
take-out and a research poll on the advertisement had received positive feedback.  The 
Advertiser said the advertisement was not misleading and it was clear there would be a cost 
in purchasing a solar system and/or battery.  The Advertiser said the line “make your own 
power day and night” would not appear in future versions of the advertisement. 
 
The majority of the Complaints Board said the likely consumer take-out of the advertisement 
would be that the power used at night would be generated during the day and stored in 
batteries.  It said the wording in the advertisement did not meet the threshold mislead or 
deceive consumers. 
 
A minority of the Complaints Board disagreed and said it was possible consumers could be 
misled if they took the advertisement literally and considered the claim was the result of 
emerging technology which was not the case. 
 
The Complaints Board agreed that any potential confusion around the use of the word “free” 
in the advertisement was offset by the clear graphic on screen which stated the solar 
systems were priced from $5999. This aspect of the advertisement was not misleading. 
 
In accordance with the majority view, the Complaints Board ruled the advertisement was not 
in breach of Basic Principle 4 or Rule 2 of the Code of Ethics.  
 
The Complaints Board ruled the complaint was Not Upheld. 
 
[No further action required] 
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Please note this headnote does not form part of the Decision. 

  
 
COMPLAINTS BOARD DECISION 
The Chair directed the Complaints Board to consider the advertisement with reference to 
Basic Principle 4 and Rule 2 of the Code of Ethics. Basic Principle 4 required the Complaints 
Board to consider whether the advertisement was prepared with a due sense of social 
responsibility to consumers and to society.  Rule 2 of the code required the Complaints 
Board to consider whether the advertisement contained any statement or visual presentation 
or created an overall impression which directly or by implication, omission, ambiguity or 
exaggerated claim is misleading or deceptive, is likely to deceive or mislead the consumer, 
makes false and misleading representation, abused the trust of the consumer or exploited 
his/her lack of experience or knowledge. (Obvious hyperbole, identifiable as such, is not 
considered to be misleading). 
 
The Complaints Board ruled the complaint was Not Upheld. 
 
The Complaint 
The Complainant said the Advertiser’s claim of generating free energy day and night was 
misleading as using batteries at night was not the same as generating power and having to 
purchase infrastructure meant the energy was not free. 
 
The Advertiser’s Response 
The Advertiser said the aim of the advertisement was to inform, inspire and be aspirational.  
It did not believe the general consumer take-out would be that of the Complainant’s and a 
research poll on the advertisement had received positive feedback.  The Advertiser said the 
advertisement was not misleading and it was clear there would be a cost in purchasing a 
solar system and/or battery.  The Advertiser said the line “make your own power day and 
night” would not appear in future versions of the advertisement. 
 
The Complaints Board Discussion 
The Complaints Board began by discussing the consumer take-out of the advertisement.  
The Board said the advertisement showed a consumer using power in the evening. While 
the Complaints Board agreed the reference to “make your own power day and night” was 
clumsy and the term ‘use’ would have been more accurate than ‘make’, it said there was no 
intent to mislead.   
 
The majority of the Complaints Board said the likely consumer take-out of the advertisement 
would be that the power used at night would be generated during the day and stored in 
batteries.  It said the wording in the advertisement did not meet the threshold mislead or 
deceive consumers. The majority of the Board said the consultation process for purchasing a 
solar power system would ensure consumers fully understood the capabilities of the solar 
systems.  
 
A minority of the Complaints Board disagreed and said it was possible consumers could be 
misled if they took the advertisement literally and considered the claim was the result of 
emerging technology, which was not the case.   
 
The Complaints Board noted the Advertiser’s assurance that the line “make your own power 
day and night” would not be featured in the updated version of the advertisement screening 
from 3 June 2018. 
 
The Complaints Board agreed that any potential confusion around the use of the word “free” 
in the advertisement was offset by the clear graphic on screen which stated the solar 
systems were priced from $5999. This aspect of the advertisement was not misleading. 
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In accordance with the majority view, the Complaints Board ruled the advertisement was not 
in breach of Basic Principle 4 or Rule 2 of the Code of Ethics.  
 
The Complaints Board ruled the complaint was Not Upheld. 
  
 
DESCRIPTION OF ADVERTISEMENT 
 
The television advertisement for Harrisons Energy Solution’s solar systems said in part: - 
“We’ve gathered the best solar technology from all over the world so you can make your own 
power day and night. - you don’t even need to pay a cent before we install it.  And with a full 
5 years to pay, you’ll be using the sun to pay off your solar system.”  The text on the screen 
said “Systems from $5999 fully installed.” 
 
COMPLAINT FROM K MURRAY 
The advertisement states that by installing solar panels the buyer will be able "to generate 
free energy day and night." 
The statement is absurdly dishonest. It is impossible to generate power from solar panels at 
night. Drawing power from batteries is not generating power. 
The power will only be FREE if Harrisons give me the panels batteries etc. 
 
CODES OF PRACTICE 
 
CODE OF ETHICS  
  
Basic Principle 4:  All advertisements should be prepared with a due sense of social 
responsibility to consumers and to society.  
  
Rule 2:  Truthful Presentation - Advertisements should not contain any statement or visual 
presentation or create an overall impression which directly or by implication, omission, 
ambiguity or exaggerated claim is misleading or deceptive, is likely to deceive or mislead the 
consumer, makes false and misleading representation, abuses the trust of the consumer or 
exploits his/her lack of experience or knowledge. (Obvious hyperbole, identifiable as such, is 
not considered to be misleading). 
 
RESPONSE FROM ADVERTISER, HARRISONS ENERGY SOLUTIONS 
In response to your letter of 24 May, regarding our Energy Solutions TVC and the complaint 
made by one K Murray, please see below our comments. 
1. This ad was commissioned and produced by our creative agency, Ballantyne Taylor, in 

response to a brief by us to produce a campaign that was informative, inspiring and 
aspirational.  We believed this TVC met that brief perfectly.  It is never our intention to 
include any misleading information.   

2. We commissioned a major research project via Colmar Brunton, part of which involved 
showing this particular ad to over 1500 participants, to gauge their response.  It was 
overwhelmingly positive with no feedback as per K Murray’s. 

3. The sentiment that K Murray expresses appears to be peculiar to them, as it is obvious 
that you use the power you generate day and night, which you generate through a solar 
system.  No-one expects the sun to power the system at night. 

4. It is also obvious in this advertisement that there is a cost to generate this power 
through purchasing a solar system and/or a battery – with systems starting from $5999. 

 
This particular campaign concluded on the 21st May.  A new campaign will be commencing 
on the 3 June, The line referred to in this complaint is not present. 
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Please see below some further information as requested. 
 
Why go solar: https://www.harrisonsenergy.co.nz/solar/why-choose-solar 
 
How solar works: 
https://www.harrisonsenergy.co.nz/solar/how-solar-works 
 
Why choose battery storage: 
https://www.harrisonsenergy.co.nz/battery-storage/why-choose-battery-storage 
 
Tesla Battery information: 
https://www.harrisonsenergy.co.nz/battery-storage/tesla-battery-technology 
 
 
RESPONSE FROM MEDIA, CAB 
 
HARRISONS ENERGY TELEVISION ADVERTISEMENT 
COMPLAINT: 18/155   KEY: HS18305753  RATING: G 

 
We have been asked to respond to this complaint under the following codes: 
Code of Ethics – Basic Principle 4, Rule 2; 
 
CAB approved this Harrisons commercial on 01/03/18 with a ‘G’ general classification.  
Under CAB internal policies, this commercial is classified as a Building/Construction 
advertisement. 
 
The complaint deals with the technical operations of solar energy supply systems, and given 
the level of technical detail involved we will defer to the advertiser for further information. 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 

https://www.harrisonsenergy.co.nz/solar/why-choose-solar
https://www.harrisonsenergy.co.nz/solar/how-solar-works
https://www.harrisonsenergy.co.nz/battery-storage/why-choose-battery-storage
https://www.harrisonsenergy.co.nz/battery-storage/tesla-battery-technology

