
 

 
 

COMPLAINT NUMBER 18/212 

COMPLAINANT A Russell 

ADVERTISER Lion  

ADVERTISEMENT Lion Out of Home 

DATE OF MEETING 11 July 2018 

OUTCOME No Grounds to Proceed 

 
 
Advertisement: The billboard advertisement for Speights beer shows the text “Good mates 
and great beer go hand in hand”. To the left and to the right of the text are hands holding a 
bottle of Speights beer.   
 
The Chair ruled there were no grounds for the complaint to proceed.  
 
Complainant, A Russell, said:  This billboard ad near the entrance to Westpac Trust 
Stadium on a main road in Wellington states "Good mates and great beer go hand in hand". I 
think this implies that it’s only possible to be with good mates if beer is present; and that if 
you’re not providing or receiving beer then you’re not being a good mate. I think this might be 
a breach of guidelines b and c of the code, as I think it implies alcohol is a necessary part of 
the social success of an occasion, and also that it implies that social success ("good mates") 
is unachievable without the involvement of alcohol. I worry about teenagers seeing this and 
thinking, "If I want my friends to think I’m a good mate, then I better make sure I provide them 
with beer". This is presumably what the advertisers want consumers to think - but on a public 
billboard where young people will see it, I think it’s irresponsible. Thank you for your 
consideration of this complaint.  
 
The relevant provisions were Code for Advertising and Promotion of Alcohol - 
Guideline 1 (b), Guideline 1 (c), Principle 1, Principle 3.  
 
The Chair acknowledged the Complainant’s concerns the advertisement implies that social 
success is unachievable without the involvement of alcohol and if you’re not providing or 
receiving beer then you’re not being a good mate. 
 
The Chair said the advertisement did imply alcohol is associated with a friendly and happy 
social environment, such as having a drink with a friend or “good mate”. 
  
The Chair said however the advertisement did not encourage irresponsible or immoderate 
drinking or imply that it was necessary to drink beer in order to have good mates.  
 
Therefore, the Chair ruled the advertisement had been prepared with a high standard of 
social responsibility to consumers and society and did not reach the threshold required to 
breach the Code for Advertising and Promotion of Alcohol.  
 
Accordingly, the Chair ruled there were no grounds for the complaint to proceed. 

Chair’s Ruling: Complaint No Grounds to Proceed 
 



  18/212 
 

2 

 

 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


