
 

 
 

COMPLAINT NUMBER 18/223 

COMPLAINANT J White 

ADVERTISER Bendon NZ  

ADVERTISEMENT Bendon NZ, Out of Home 

DATE OF MEETING 31 July 2018 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The advertisement in the Bendon shop window features a poster with a 
side-on image of Heidi Klum, a Bendon brand ambassador, kneeling in matching lingerie 
and high heeled shoes.  The second poster shows a full-length image of a model wearing a 
black lingerie set. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, J White, said:  This is a complaint about inappropriate advertising that has 
been displayed in Westfield Mall, regarding the Bendon Lingerie shop….  
I understand this is a lingerie store, but this is simply too inappropriate. I would like these 
images removed. 
The specific concerns we have regarding the promotional material includes; 
suggestive imagery with an underlying sexual theme, choice of revealing lingerie, seductive 
poses, and the location of the advertisement itself being directly outside public restrooms. 
For example, in the front of the Bendon Outlet store there is an image of a woman revealing 
most of her breasts and upper thigh/bum section. Her choice of lace lingerie and high heel 
shoes reveal an underlying sexual message. This is inappropriate for a mall of all ages. The 
poor choice of her lace lingerie focuses more on her body parts than the lingerie itself. 
Unfortunately, this indecent advertisement is displayed right outside public toilets for all to 
see. 
The advertisement outside the store should be replaced with imagery that is not suggestive. 
E.g. A store logo, or imagery that simply displays the lingerie appropriately, without a sexual 
theme. 
 
The relevant provisions were Code of Ethics - Basic Principle 4, Rule 4, Rule 5; Code 
for People in Advertising - Basic Principle 5;  
 
The Chair noted the Complainant’s concern the advertisements showed indecent and 
sexually suggestive images that could be seen by everyone in a shopping mall. 
 
The Chair said that there were many precedents for advertising underwear, and referred to 
an earlier Complaints Board decision, 05/293, in which the Complaints Board confirmed its 
long-held view that the use of models wearing the product to advertise lingerie was 
acceptable to the majority of people.  
 
The Chair noted that while some people may find the underwear worn in the advertisements 
provocative, in her view they were not particularly revealing or salacious in nature.  The 
Chair said the context of the advertisements, in the window of a lingerie shop in which 
consumers would be purchasing such products, provided a strong link to the product being 
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advertised. She said any sexual appeal in the advertisements was related to the products on 
sale. 
 
While acknowledging the concern the advertisements caused to the Complainant, the Chair 
said they did not reach the threshold to cause serious or widespread offence to most people. 
The Chair said the advertisements had been prepared with a due sense of social 
responsibility and were not in breach of Basic Principle 4 or Rules 4 and 5 of the Code of 
Ethics or Basic Principle 5 of the Code for People in Advertising. 
 
Therefore, the Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


