
 
 
 

COMPLAINT NUMBER 18/318 

COMPLAINANT P Forde 

ADVERTISER Collab Digital 

ADVERTISEMENT Digital Marketing 

DATE OF MEETING 9 October 2018 

OUTCOME Not Upheld 

 
 
SUMMARY 
 
The Complainant was concerned the website advertisement for a Collab Digital social media 

workshop in Hamilton was misleading because it said there was only “One ticket left”. 

However, when the Complainant went to make a booking, there was more than one ticket 

available.  

The Advertiser said there was no intention to deceive the public. The Advertiser said initially 
the event had sold out, but later the same day the venue advised they could provide five 
additional spaces.  
 
The Complaints Board ruled the advertisement was not misleading and had been prepared 
with the required standard of social responsibility. 
 
The Complaints Board ruled the complaint was Not Upheld. 
 
[No further action required] 
 
Please note this headnote does not form part of the Decision. 

 
  
 
COMPLAINTS BOARD DECISION 
 
The Chair directed the Complaints Board to consider the advertisement with reference to 
Basic Principle 4 and Rule 2 of the Code of Ethics. 
 
Basic Principle 4 required the Complaints Board to consider whether the advertisement had 
been prepared with a due sense of social responsibility to consumers and to society. 
 
Rule 2 required the Complaints Board to consider whether the advertisement contained any 
statement or visual presentation or create an overall impression which directly or by 
implication, omission, ambiguity or exaggerated claim is misleading or deceptive, is likely to 
deceive or mislead the consumer, makes false and misleading representation, abuses the 
trust of the consumer or exploits his/her lack of experience or knowledge. 
 
 
The Complaints Board ruled the complaint was Not Upheld. 
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The Complaint 
The Complainant was concerned the website advertisement for a Collab Digital social media 
workshop in Hamilton was misleading because it said there was only “One ticket left”. 
However, when the Complainant went to make a booking, there was more than one ticket 
available.  
 
The Advertiser’s response  
The Advertiser said there was no intention to deceive the public. The Advertiser said initially 
the event had sold out, but later the same day the venue advised they could provide five 
additional spaces.  
 
The Advertiser said as a result they updated the website by adding the text “EXTRA 
TICKETS JUST ADDED!”  
 

Complaints Board Discussion 
The Complaints Board said the Advertiser had provided a good explanation about the 
sequence of events and the reasons for updating their website when more places at the 
workshop became available. 
 
The Complaints Board noted the website originally said the workshop was limited to 40 
participants, but this number was later extended to 45, after the venue had confirmed more 
places were available. 
 
The Complaints Board acknowledged the Complainant’s concerns but said the Advertiser 
had provided a satisfactory explanation, including copies of the email exchanges with the 
venue. 
 
The Complaints Board ruled the advertisement was not misleading and had been prepared 
with the required standard of social responsibility. 
 
The Complaints Board ruled the advertisement was not in breach of Basic Principle 4 and 
Rule 2 of the Code of Ethics. 
 
Accordingly, the Complaints Board ruled the complaint was Not Upheld. 
  
 
DESCRIPTION OF ADVERTISEMENT 
 
The website advertisement for a Collab Digital Social Media workshop in Hamilton on 25 
September 2018 said: “One ticket left”. 
 
COMPLAINT FROM P FORDE 
 
The advertisement clearly says one ticket left but you go to the website and it says more 
tickets just added. This is misleading and clearly trying to deceive people into thinking that it 
is a full event and must be worth spending the money on. 
 
CODES OF PRACTICE 
 

Basic Principle 4: All advertisements should be prepared with a due sense of social 
responsibility to consumers and to society. 
 
Rule 2: Truthful Presentation Advertisements should not contain any statement or 
visual presentation or create an overall impression which directly or by implication, 
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omission, ambiguity or exaggerated claim is misleading or deceptive, is likely to 
deceive or mislead the consumer, makes false and misleading representation, 
abuses the trust of the consumer or exploits his/her lack of experience or knowledge. 
(Obvious hyperbole, identifiable as such, is not considered to be misleading). 

 
 
RESPONSE FROM ADVERTISER, COLLAB DIGITAL 
 
In response to Patrick Forde’s complaint;  
 
The advertisement clearly says one ticket left but you go to the website and it says 
more tickets just added. This is misleading and clearly trying to deceive people into 
thinking that it is a full event and must be worth spending the money on. 
 
Sent Thursday 13th September. 
 
We attach correspondence with the venue – Claudelands Arena regarding increasing our 
capacity which is also dated 13th September as the event had sold out. Later that day we 
had a response from the venue with approval to increase our capacity. 
  
Once finalised with the venue, we updated the website to add the text EXTRA TICKETS 
JUST ADDED. We also set our Facebook marketing campaign live which had the original 
countdown of ONE TICKET LEFT. We edited this once it was live, so the complainant has 
clearly seen this in the cross over of this edit taking place.  
 
There was certainly no malicious intent to deceive the public and we were being entirely 
truthful as the event had initially sold out, followed by an increase in capacity as per the 
emails with the venue which allowed us to reactivate our marketing campaign. The event is 
fully sold out now at 45 attendees and the venue can confirm this also.  
 
We are happy to provide further information as required.   

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


