
 

 
 

COMPLAINT NUMBER 18/364 

COMPLAINANT L Ferencz 

ADVERTISER Health Promotion Agency  

ADVERTISEMENT Health Promotion Agency 
Television 

DATE OF MEETING 24 October 2018 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The television advertisement in the Like Minds campaign has the tagline 
“Just ask. Just listen.” It features actual footage of New Zealand Kea moving rocks with 
voice-overs used for three of the birds.  One of the birds walks away and the other birds 
react by calling him a ‘piker’ and saying “he might just have a touch of the JK’s and “he’s a 
screw loose”.  The advertisement ends with a male voice saying “If someone in your whanau 
is experiencing mental distress, calling them names doesn’t help.  Just ask what you can do. 
Just listen.” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, L Ferencz, said:  Offensiveness “ Advertisements should not contain anything 
which in the light of generally prevailing community standards is likely to cause serious or 
widespread offence taking into account the context, medium, audience and product (including 
services). 
I am both offended and concerned that this advertisement make light of something as serious 
as mental health. … It is wonderful to learn that agencies are out there trying to address and 
support families - unfortunately this ad seemed to be more harm than good. Mental health is 
not funny at all. 
 
The relevant provisions were Code of Ethics - Basic Principle 4, Rule 11, Rule 4, Rule 
5.  
 
The Chair noted the Complainant’s sincere concern that the advertisement from the Health 
Promotion Agency makes light of an issue as serious as mental health. 
 
The Chair took into account the role of the Health Promotion Agency – its website states: 
“We aim to reduce the impact of depression on the lives of New Zealanders, and create a 
nation that values and includes people with experience of mental illness, so that all New 
Zealanders can participate in society and in the everyday life of their communities and 
whanau.” 
 
The Chair also referred to information from the Health Promotion Agency about its new 
advertising campaign – Just Ask. Just Listen. 
 
She noted the campaign “targets family, whānau and friends of people experiencing mental 
distress. It uses humour and existing New Zealand wildlife film footage to highlight people’s 
behaviour by showing ‘what not to do’ – including deciding what’s best for the person, 
labelling or name-calling, awkward conversations and excluding someone from social 
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occasions. The campaign message is to not assume what someone experiencing mental 
distress needs or is capable of, but rather to be guided by the person. The call to action is 
Just Ask. Just Listen.” 
 
The Chair said the advertisement before her was an advocacy advertisement from a 
Government agency and Rule 11 of the Code of Ethics applied.  The Chair confirmed the 
identity of the Advertiser was clear.   
 
In considering whether the advertisement was likely to cause serious or widespread offence 
or offend against generally prevailing community standards, the Chair took into account the 
role of the Health Promotion Agency “to support communities and individuals to recognise, 
address and reduce the impact of depression and anxiety” and the intent of the campaign to 
show what not to do when dealing with people suffering from mental illness – in this case – 
name calling. 
 
The Chair said while the advertisement was offensive to the Complainant who did not 
consider humour was appropriate in an advertisement about mental health issues, it did not 
meet the threshold to breach Rules 4 and 5 of the Code of Ethics.  The Chair said the 
advertisement had met the identification requirements of Rule 11 and been prepared with a 
due sense of social responsibility to consumers and society. 
 
The Chair ruled there was no apparent breach of the Code and no grounds for the complaint 
to proceed. 
  
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


