
 

 
 

COMPLAINT NUMBER 18/361 

COMPLAINANT L Blair 

ADVERTISER Peaches & Cream Adult Stores  

ADVERTISEMENT Peaches and Cream, Radio 

DATE OF MEETING 5 November 2018 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Peaches and Cream radio advertisement says in part “Peaches and 
Cream spring sale is on now.  With a huge range of sexy lingerie at $10 and $20.  Hundreds 
of exciting DVD’s at $15 and top brand toys at up to 70% off…” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, L Blair, said:  I’d like to make a complaint re adult shop commercials on 
daytime radio programme.  I wouldn’t make this complaint if wasn’t my boy humming the 
theme song of this commercial and asked me what does the adult shop sell?...  I assume this 
commercial plays at different stations in the daytime while kids are active.   I mainly listen to 
Radiolive, Newstalk ZB and RNZ.  Please find attached timeline I notice that the commercial 
played: 
11th Oct. 2018 Radiolive 10.06am ’Peach and Cream adult shop’ hamilton 
8th or 9th Oct. or last week  2018 Radiolive 12.21pm  ’Peach and Cream adult shop’ hamilton 
Some other times around 2pm Radiolive 12.21pm  ’Peach and Cream adult shop’ hamilton 
Thanks for your help. 
 
The relevant provisions were Code of Ethics - Basic Principle 4, Rule 4  
 
The Chair noted the Complainant’s concern the advertisement had played at time when 
children were listening. 
 
The Chair referred to a relevant precedent Decision 17/176 for the same advertiser.  That 
decision said in part: 
 

“The Chair was advised the advertisement had been scheduled to play between 9am and 
3pm with the intention that it not be broadcast during generally accepted school run hours.  
The Chair noted that some schools finish earlier than 3pm and encouraged the Advertiser 
and the Media to consider this when scheduling advertisements with adult entertainment 
content. 
 
While acknowledging the Complainant’s concern about the timing, the Chair said the 
advertisement was not graphic or salacious in nature. While the references made in the 
“toys” engaged the attention of a child, it was unlikely that the true nature of the 
advertisement would be understood by children. 
 
The Chair said, taking into account generally prevailing community standards and the 
effort made to avoid times when children would be likely to hear it, the advertisement was 
not likely to cause serious or widespread offence. Therefore, it had been prepared with a 
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due sense of social responsibility and was not in breach of Basic Principle 4 or Rules 4 
and 5 of the Code of Ethics.” 
 

Turning to the advertisement before her, the Chair said it raised a similar issue of children 
hearing a radio advertisement with an adult theme.  The Chair said the radio station the 
advertisement played on was targeting an adult audience. The Chair said the placement of 
the advertisement on the radio in the school holidays was unfortunate. There was however, 
no explicit references made in the advertisement, which was advertising legal products. 
 
While acknowledging the Complainant’s concern about the timing of the advertisement, the 
Chair said the advertisement did not reach the threshold to clearly offend against generally 
prevailing community standards. 
 
The Chair said the advertisement had been prepared with a due sense of social responsibility 
and was not in breach of Basic Principle 4 or Rule 4 of the Code of Ethics. 
 
Therefore, the Chair ruled there were no grounds for the complaint to proceed. 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


