
 
 
 

COMPLAINT NUMBER 18/334 

COMPLAINANT T Gallagher 

ADVERTISER Sony Pictures 

ADVERTISEMENT Venom Trailer, Television 

DATE OF MEETING 13 November 2018 

OUTCOME Not Upheld 

 
 
SUMMARY 
 
The television advertisement for the film Venom is a film trailer.  Venom is a superhero film 
based on the Marvel Comics character about a journalist who gains superpowers after being 
bound to an alien whose species plan to invade Earth.  The trailer shows a montage of 
images from the film including multiple shots of an alien attacking people.  The final shot is of 
the alien’s mouth with huge teeth engulfing the screen. 
 
The Complainant’s concern was that the movie trailer for Venom should not have screened 
during the Simpsons programme when children are watching.  The Complainant said the 
advertisement should have been played after 8:30pm. 
 
The Advertiser and Media confirmed the advertisement’s rating as PGR (Parental Guidance 
Recommended) and the programme it aired during, The Simpsons, also had a PGR rating. 
 
The Complaints Board agreed the advertisement had played within its afforded rating during 
an adult cartoon programme. 
 
The Complaints Board said the advertisement had been prepared with a due sense of social 
responsibility and was not in breach of Basic Principle 4 or Rules 4 and 5 of the Code of 
Ethics. 
 
Therefore, the Complaints Board ruled the complaint was Not Upheld. 
 
[No further action required] 
 
Please note this headnote does not form part of the Decision. 

 
  
 
COMPLAINTS BOARD DECISION 
 
The Chair directed the Complaints Board to consider the complaint with reference to Basic 
Principle 4 and Rules 4 and 5 of the Code of Ethics.  
 
The Complaints Board was required by Basic Principle 4 to consider whether the 
advertisement had been prepared with a due sense of social responsibility.  
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Rule 4 required the Complaints Board to consider whether the advertisement contained 
anything which in light of generally prevailing community standards is likely to cause serious 
or widespread offence taking into account the context, medium, audience and product.  
 
Rule 5 required the Complaints Board to consider whether the advertisement contain 
anything which in the light of generally prevailing community standards is likely to cause 
serious or widespread offence taking into account the context, medium, audience and 
product (including services). 
 
The Complaints Board ruled the complaint was Not Upheld. 
 
The Complaint 
The Complainant’s concern was that the Venom film trailer should not have screened during 
the Simpsons programme when children are watching.  The Complainant said the 
advertisement should have been played after 8:30pm. 
 
The Advertiser’s Response 
The Advertiser’s media company replied on its behalf and said it had targeted the 
demographic “All People 18-49” for its intended audience.  It advised that 86% of the total 
audience watching The Simpsons were 15+ years of age. 
 
The Media’s Response 
The Commercial Approvals Bureau said the trailer advertisement had been given a PGR 
rating which was higher than the minimum GXC rating for an M rated film. 
 
The Complaints Board Discussion 
The Complaints Board said the Advertiser’s media company and the Commercial Approvals 
Bureau (CAB) had confirmed the rating of the Venom trailer advertisement was PGR 
(Parental Guidance Recommended.)  A PGR rated advertisement can play after 7:00pm, in 
News or Current Affairs programmes prior to that time and in adult-rated daytime 
programmes that play outside school holidays. 
 
The Complaints Board noted the film Venom had been given an M rating.  The Classification 
Office states on its website (www.censorshipoffice.govt.nz)  “Films and games with an M 
label can be sold, hired, or shown to anyone. Films with an M label are more suitable for 
mature audiences. When considering whether to let a child see an M-rated film, it's a good 
idea to find out what the film is about - and to always remember to check the descriptive 
note.” 
 
The Complaints Board noted the Commercial Approvals Bureau advised that under 
broadcaster procedures an M-rated movie would mean the trailer advertisement is given a 
rating of at least GXC (General excluding Children).  The Board said in this instance, given 
the stronger visuals shown in the trailer, CAB had increased its classification of the 
advertisement to the higher rating of PGR.  
 
The Complaints Board noted the advertisement played on Duke during the programme The 
Simpsons, which is a television programme whose target audience is 18-49 year olds.  The 
Media company PHD confirmed that on average 86% of the total audience watching The 
Simpsons are 15 years old and over. 
 
While the Complaints Board acknowledged the Complainant’s concern that it was not ideal 
for children to be exposed to the alien images shown in the advertisement, it said the 
advertisement had played within its afforded rating during an adult cartoon programme. 
 

http://www.censorshipoffice.govt.nz/
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The Complaints Board said taking into account context, medium, audience and product, the 
advertisement and its placement did not meet the threshold to cause serious or widespread 
offence or offend against generally prevailing community standards. 
 
The Complaints Board said the advertisement had been prepared with a due sense of social 
responsibility and was not in breach of Basic Principle 4 or Rules 4 and 5 of the Code of 
Ethics. 
 
Accordingly, the Complaints Board ruled the complaint was Not Upheld. 
  
 
DESCRIPTION OF ADVERTISEMENT 
 
The television advertisement for the film Venom is a film trailer.  Venom is a superhero film 
based on the Marvel Comics character about a journalist who gains superpowers after being 
bound to an alien whose species plan to invade Earth.  The trailer shows a montage of 
images from the film including multiple shots of an alien attacking people.  The final shot is of 
the alien’s mouth with huge teeth engulfing the screen. 
 
COMPLAINT FROM  
I thought it would be cool for my kids to see some vintage episodes of The Simpson’s. 
Unfortunately yesterday, during the first ad break, around 7.35pm, there was a totally 
inappropriate advert for a new movie coming out called Venom. The movie trailer, in my 
opinion, was not age appropriate bearing in mind the likely viewers of the program it was 
screened between or the time it was shown, ie before 8.30pm. I’m just glad I was there to 
cover my son’s eyes, as the images would have terrified him. I often record The Simpson’s 
for my boys to watch by themselves, thankfully this wasn’t the case with this episode. I have 
made a comment on Duke’s Facebook page, but it has gone unanswered, with other 
comments made before and after mine having been answered. I believe I have a very valid 
complaint and don’t appreciate being ignored. I have no complaints against the actual ad, 
just the time at which it has been screened. It was also shown again during a current 
episode of The Simpson’s, approximately 8.25pm. Again, still before the 8.30pm watershed 
 
CODES OF PRACTICE 
 
CODE OF ETHICS 
 

Basic Principle 4:  All advertisements should be prepared with a due sense of social 
responsibility to consumers and to society. 
 
Rule 4:  Decency - Advertisements should not contain anything which clearly offends 
against generally prevailing community standards taking into account the context, 
medium, audience and product (including services). 
 

Rule 5:  Offensiveness - Advertisements should not contain anything which in the 
light of generally prevailing community standards is likely to cause serious or 
widespread offence taking into account the context, medium, audience and product 
(including services). 

 
RESPONSE FROM PHD MEDIA ON BEHALF OF THE ADVERTISER, SONY 
We are sorry to hear that someone had a negative experience while viewing our TV 
advertisement. Our objective is to ensure that all of Sony Pictures advertising matches the 
target audience for the films. In this instance, we were running a television buy against our 
TV trading demographic of All People 18-49. Our data shows that on average, 86% of the 
total audience watching The Simpsons are 15+ years old therefore we felt this to be a safe 
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environment. The TV spot was also rated by TVCAB who deemed it appropriate to play at 
this time. As a result we believe we have followed all appropriate steps to advertise 
responsibly as required. 
 
RESPONSE FROM MEDIA, COMMERCIAL APPROVALS BUREAU 
  
KEY:  DMS 030 VNM001    RATING: PGR 
 

One complaint felt the material in this film trailer was unsuitable for airtime during The 
Simpsons. 
 
The Simpsons is regarded as a PGR programme (Parental Guidance Required).   
 
The trailer for this Sony Pictures movie ‘Venom’ was rated PGR by CAB.   The movie has in 
fact been classified M by the film censor which under New Zealand broadcaster procedures 
must receive a minimum of GXC.  In this instance, because of stronger visuals, we 
increased our classification to PGR. 
 
CAB submits the material aired in appropriate Parental Guidance time and the complaint 
should therefore not be upheld. 
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APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


