
 

 
 

COMPLAINT NUMBER 18/386 

COMPLAINANT S Gerritsen 

ADVERTISER Wilson Consumer Products  

ADVERTISEMENT Wilson Consumer Products Out of 
Home 

DATE OF MEETING 15 November 2018 

OUTCOME Settled in part / No Jurisdiction in 
part 

 
 
Advertisement: The floor stand banner display for “Jelly Belly” jelly beans depicts images of 
different coloured jelly beans. Below these images is the “Jelly Belly” logo and the text: 
“North Harbour Water Polo – Sponsor supports children in water”. 
 
The Chair ruled the complaint was Settled. 
 
Complainant, S Gerritsen, said:  This large floor-stand banner poster is pool-side during 
children’s Flipper Ball matches every Sunday for North Harbour Water Polo at AUT 
Millennium Pool. It advertises a confectionery product (jelly beans) which is an occasional 
food under the Food and Beverage Classification System. This ad is designed to target 
children as the expected average audience at the time or place the advertisement appears 
includes a significant proportion of children or young people - contrary to rule 1(i). As the 
photos on the Flipper Ball League website attest, the children who play Flipper Ball are aged 
6-10 years old (http://www.northharbourwaterpolo.co.nz/competitions-clinics/flippa-ball-
league). This banner is also in breech of rule 3(a) that sponsorship advertisements must not 
show an occasional food or beverage product, as the product is clearly shown. I also object 
to free packets of jelly beans being given to each team to reward "The Player of the Day" and 
other players that show good sportsmanship in a game (e.g. checking on a hurt team 
member etc.). Research is clear that children should not be given occasional food as a 
reward as this can lead to emotional eating, and this ’habit’ of rewarding yourself with a sweet 
treat can take a lifetime to break! This practice creates unhealthy relationships with food, and 
can also contribute to weight gain, with the excess consumption of high sugar foods. 
 
The relevant provisions were Children and Young People Advertising Code - Principle 
1, Principle 3, Rule 1(i), Rule 3(a).  
 
The Chair noted the Complainant’s concerns the pool-side advertisement for “Jelly Belly” 
jelly beans depicted an occasional food under the Food and Beverage Classification System 
and it was in breach of the rules regarding sponsorship advertisements. 
 
The Chair noted the response from the Advertiser, North Harbour Water Polo Club that the 
advertisement had been removed after this complaint was received.  
 
Given the Advertiser’s co-operative engagement with the process and the self-regulatory 
action taken in removing the advertisement, the Chair said that it would serve no further 
purpose to place the matter before the Complaints Board.  The Chair ruled that the matter 
was settled. 
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The Chair said “The Player of the Day” reward bags of jelly beans referred to in the complaint 
do not come under the jurisdiction of the ASA as they are not advertisements and the 
Advertising Codes of Practice do not apply. 
 
Therefore, the Chair ruled the Complaints Board did not have jurisdiction to consider this 
aspect of the complaint. 
 
 
Chair’s Ruling: Complaint Settled in part / No Jurisdiction in part 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


