
 

 
 

COMPLAINT NUMBER 18/349 

COMPLAINANT J Wilkinson 

ADVERTISER Breast Cancer Foundation NZ  

ADVERTISEMENT Breast Cancer Foundation NZ, 
Television 

DATE OF MEETING 19 October 2018 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Breast Cancer Foundation television advertisement has a mother and 
daughter talking about the experience of discovering breast cancer.  The Mother begins by 
saying “I found a lump.”  The graphics and voiceover say “…a mammogram gives a better 
chance of survival.”  The advertisement ends with the website link 
timeforamammogram.co.nz. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, J Wilkinson, said:  NZ breast cancer foundation claims that mammograms 
increase your chance of surviving breast cancer. This ad uses the emotional voices of a 
distressed mum and 8 yr old child to advocate a mammogram with NO qualification of 
optimal age of detection from this means (aged 45 plus) or acknowledging the benefits of 
regular breast self examination. It gives a seriously false impression of the benefits of relying 
on only one method of detecting breast cancer.  
 
The relevant provisions were Code of Ethics - Basic Principle 4, Rule 11, Rule 2;  
 
The Chair noted the Complainant’s concern the advertisement was giving a false 
impression about the benefits of mammograms which was misleading. 
  
The Chair noted the advertisement was an advocacy message for the Breast Cancer 
Foundation’s breast screening programme. 
 
The Chair carefully viewed the advertisement and noted the opening line began with “I found 
a lump…” She said this indicated the advertisement was not suggesting mammograms are 
the only way of detecting breast cancer and said the woman had found a lump through self-
examination.  She said the likely consumer takeout of the advertisement was that 
mammograms were an important tool in breast cancer detection.  The Chair did not consider 
the advertisement was saying there was only one method of detecting breast cancer, but 
rather promoting free breast screening checks. 
 
While acknowledging the Complainant’s genuine concern, the Chair said the advertisement 
was unlikely to misled or deceive the consumer and had been prepared with a due sense of 
social responsibility.  The Chair ruled the advertisement was not in breach in of Basic 
Principle 4 or Rules 2 or 11 of the Code of Ethics. 
 
Therefore, the Chair ruled there were no ground for the complaint to proceed. 
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Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


