
 
 
 

COMPLAINT NUMBER 18/369 

COMPLAINANT N Watkin 

ADVERTISER Bauer Media 

ADVERTISEMENT Women’s Day Television 

DATE OF MEETING 27 November 2018 

OUTCOME Not Upheld 

 
 
SUMMARY 
 
The television advertisement for Women’s Day magazine featured a stylishly dressed 
woman speaking to camera, while working in her kitchen. The woman, Yelena, has “big” 
blonde hair and heavy black eye liner. She says (with a thick Russian accent): “Men – so 
fabulous darling. But not always putting hand up for the cleaning and if Yelena has to do 
everything – bad things happen. Take time for you! Nobody die.” As she says “bad things 
happen” she chops the carrot she has been holding in two and throws it in the rubbish bin.  
 
The Complainant said the advertisement promoted sexual violence against males because it 
depicted a woman holding a carrot and saying "bad things will happen" as she cuts the 
carrot in half. 
 
The Advertiser said the advertisement was designed to connect with viewers’ empathy with 
the frustration voiced by Yelena and encouraged them to take some time out for themselves, 
away from their busy lifestyles. The Advertiser said the advertisement did not promote or 
advocate violence against men and the chopping of the carrot was symbolic of frustration 
with men, portrayed in a humorous fashion.  
 
The Complaints Board said Yelena was clearly expressing her frustrations about the lack of 
domestic help she receives from the men in her life. However, the Complaints Board agreed 
Yelena’s actions in chopping the carrot and tossing it into the bin, did not reach the threshold 
to be considered offensive or lend support to unacceptable violent behaviour, taking into 
account the context, medium, audience and product 
 
The Complaints Board ruled the advertisement had been prepared with a due sense of 
social responsibility and was not in breach of Rules 4 or 7 of the Code of Ethics. 
 
The Complaints Board ruled the complaint was Not Upheld. 
 
[No further action required] 
 
Please note this headnote does not form part of the Decision. 
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COMPLAINTS BOARD DECISION 
 
The Chair directed the Complaints Board to consider the advertisement with reference to 
Basic Principle 4 and Rules 4 and 7 of the Code of Ethics. 
 
Basic Principle 4 required the Complaints Board to consider whether the advertisement had 
been prepared with a due sense of social responsibility to consumers and to society. 
 
Rule 4 Decency required the Complaints Board consider whether the advertisements 
contained anything which clearly offends against generally prevailing community standards 
taking into account the context, medium, audience and product (including services).  
 
Rule 7 Violence required the Complaints Board to consider whether the advertisements 
contained anything which lends support to unacceptable violent behaviour. 
 
The Complaints Board ruled the complaint was Not Upheld. 
 
The Complaint 
The Complainant said the advertisement promoted sexual violence against males because it 
depicted a woman holding a carrot and saying "bad things will happen" as she cuts the 
carrot in half. 
 
The Advertiser’s response  
The Advertiser said the advertisement was designed to connect with viewers’ empathy with 
the frustration voiced by Yelena and encouraged them to take some time out for themselves, 
away from their busy lifestyles. 
 
The Advertiser said Woman’s Day recently conducted a study that revealed that almost a 
third of New Zealand women feel resentful about the amount of domestic chores they do. 
 
The Advertiser said the advertisement did not promote or advocate violence against men 
and the chopping of the carrot was symbolic of frustration with men, portrayed in a humorous 
fashion.  
 
Precedent 
In considering the issues raised by the Complainant, the Complaints Board referred to a 
precedent decision, Decision 18/137, which was ruled No Grounds to Proceed. 
 
In this case the Complainant was concerned the advertisement normalised domestic 
violence and said the behaviour shown would not be acceptable if the actors’ genders were 
reversed. The advertisement, which was promoting Miss Dior perfume, contained a scene 
where Natalie Portman pushes her male partner. It also features another scene where her 
partner yells “I love you” and she replies: “Prove it”. 
 
Complaints Board Discussion 
 
Consumer Takeout   
The Complaints Board considered the consumer takeout of the Woman’s Day advertisement 
and agreed it shows a woman who is frustrated at the lack of domestic help she gets from 
the men in her life. The woman makes a light-hearted statement about what might happen to 
them as a result. The advertisement suggests that reading Woman’s Day will provide a 
welcome break from some of the frustrations women experience in their lives. 
 
The Complaints Board agreed the woman in the advertisement is based on a caricature, and 
certain striking characteristics are exaggerated in order to create a comic effect. In this case 
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the portrayal of Yelena is “over the top” glamorous. Her clothing, makeup and accent and 
attitude are all designed to have a humorous effect. 
 
Is the advertisement offensive? 
The Complaints Board said Yelena was clearly expressing her frustrations about the lack of 
domestic help she receives from the men in her life. However, the Complaints Board agreed 
Yelena’s actions in chopping the carrot and tossing it into the bin, did not reach the threshold 
to be considered offensive, taking into account the context, medium, audience and product 
 
Does the advertisement contain anything which lends support to unacceptable violent 
behaviour? 
The Complaints Board said the advertisement was satirical and tongue-in-cheek in tone and 
was not intended to be taken literally.  
 
The Complaints Board agreed the advertisement was not advocating violence and did not 
reach the threshold to lend support to unacceptable violent behaviour. 
 
The Complaints Board ruled the advertisement had been prepared with a due sense of 
social responsibility required by Basic Principle 4 and was not in breach of Rules 4 or 7 of 
the Code of Ethics. 
 
Accordingly, the Complaints Board ruled the complaint was Not Upheld. 
 
  
 
DESCRIPTION OF ADVERTISEMENT 
 
The television advertisement for Women’s Day magazine featured a stylishly dressed 
woman speaking to camera, while working in her kitchen. The woman, Yelena, has “big” 
blonde hair and heavy black eye liner. She is wearing a top made from animal print and she 
has gold nail polish. She wears a big diamond ring and large metal hoop earings. She says 
(with a thick Russian accent): “Men – so fabulous darling. But not always putting hand up for 
the cleaning and if Yelena has to do everything – bad things happen. Take time for you! 
Nobody die.” 
 
As she says “bad things happen” she chops the carrot she has been holding in two and 
throws it in the rubbish bin.  
 
COMPLAINT FROM N WATKIN 
 
The ad depicted a woman holding a large carrot as an unmistakable phallic symbol and 
referred to "bad things will happen" to men. The woman then cut the carrot in half and let the 
cut pice fall into a waste basket.  
 
This is advocating and promoting sexual violence, in this case against males.  
The ad was very short, but was played twice within about a 10 minute period.   
 
 
CODES OF PRACTICE 
 

Basic Principle 4:  All advertisements should be prepared with a due sense of social 
responsibility to consumers and to society. 
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Rule 4 Decency - Advertisements should not contain anything which clearly offends 
against generally prevailing community standards taking into account the context, 
medium, audience and product (including services). 
 
Rule 7 Violence - Advertisements should not contain anything which lends support 
to unacceptable violent behaviour. 

 

RESPONSE FROM ADVERTISER, BAUER MEDIA GROUP 
Thank you for the opportunity to respond to the complaint to the Advertising Standards 
Authority with regards to Woman’s Day’s ‘Carrot Ad’.  
 
You have referred to the following relevant sections of the Advertising Code of Ethics: 
1. Basic Principle 4 - All advertisements should be prepared with a due sense of social 

responsibility to consumers and to society. 
 

2. Rule 4 - Decency - Advertisements should not contain anything which clearly offends 
against generally prevailing community standards taking into account the context, 
medium, audience and product (including services). 

 
3. Rule 7 - Violence – Advertisements should not contain anything which lends support to 

unacceptable violent behaviour. 
 
The complaint 
The essence of the complaints appears to be that the advertisement advocated and 
promoted sexual violence against men. 
 
Our response 
Bauer Media (NZ) Limited (Bauer) takes its duties as a responsible advertiser seriously. 
Bauer believes that our advertising for Woman’s Day complies with the Code for Advertising 
Code of Ethics, and in particular with the principle and rules identified by the ASA as set out 
above. The advertisement subject to this complaint promotes engaging with Woman’s Day 
as a form of relaxation in a humorous fashion. It was designed to engage the audience by 
connecting with viewers’ inherent empathy with the frustration voiced by Yelena in the 
advertisement and incite reflection on the viewer’s need or desire to take some time for 
themselves out of a busy lifestyle (hence the tagline ‘Take time for you. Nobody die’). 
 
As noted by the complainant, the advertisement is very short. The full transcript of the ad is 
set out below: 
 

Men – so fabulous darling. But not always putting hand up for the cleaning and if 
Yelena has to do everything – bad things happen. Take time for you! Nobody die. 

 
Yelena holds a carrot at the first instance and, as described in the complaint, cuts the carrot 
in half immediately prior to saying ‘bad things happen’. The overall presentation was clearly 
satirical and tongue-in-cheek, and was certainly not intended to be taken literally. It played 
on the trope of women being stuck responsible for household chores, and resenting the men 
of the household for not stepping up to the task at hand. It was not subject matter that clearly 
offends against generally prevailing community standards, particularly when the audience 
and product are taken into consideration. As with the ASA decision regarding complaint 
17/108, the intended audience would appreciate the intended humour of the advertisement. 
The advertisement was not, however, based solely on a stereotype. Prior to producing the 
advertisement, and others involving Yelena, Woman’s Day conducted a study to identify 
what women’s concerns were and what they would change if they could. That study revealed 
that almost a third of New Zealand women feel resentful towards the amount of domestic 
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chores they do but see them as a fundamental part of their lives. 65% agreed they were 
happy with their commitments but would like more time to themselves. These women are our 
readers, so Bauer intended to produce advertisements that were not preaching to women, 
but instead promoted relieving some of their stress by taking time out with a magazine. This 
message was delivered with humour via Yelena. 
 
Bauer takes violence very seriously, whether it is against men or women, and those topics 
are routinely covered in Woman’s Day. The advertisement in question did not promote or 
advocate violence against men. The chopping of the carrot was symbolic of frustration with 
men portrayed in a humorous fashion – it did not support violent behaviour towards men. 
Instead, it promoted and advocated for women to take time for themselves as a method of 
reducing frustration. 
 
Availability of the advertisement 
The character of Yelena has been employed in advertising for Woman’s Day since March 
2015. The advertisement complained on has been in circulation since then, and has been 
available on YouTube since 2 March 2015. This is the first complaint that has been received 
in relation to this advertisement. Bauer has received positive feedback for this 
advertisement, examples of which are available at Annexure One. 
 
In total, the advertisement has been played six times during 2018 in the course of four 
episodes (1 x Dancing with the Stars, 1 x The Block, 2 x Married at First Sight).  In Married 
at First Sight, the advertisement was played twice across two episodes.  
 
Conclusion 
Bauer is committed to doing its best to comply with the Advertising Standards Codes and 
acting with a high level of social responsibility to consumers and to the public generally. This 
includes supporting women to identify when they need to take time for themselves, and 
promoting their right to do so. 
 
We thank you for the opportunity to respond to this complaint. Please let us know if we can 
provide any further information that may be of assistance. 
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RESPONSE FROM MEDIA, COMMERCIAL APPROVALS BUREAU 
CAB has been asked to respond under the following codes: 
Code of Ethics - Basic Principle 4, Rule 4, Rule 7. 
 
A complainant believes that a commercial promotes sexual violence, specifically 'against 
males'. 
The commercial contains neither sex, nor violence. It is a domestic setting with a lone 
woman in a kitchen. 
 
It pays to remember that old quote, "The theatre of the mind has many actors." 
CAB does not believe this complaint should be upheld. 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


