
 

 
 

COMPLAINT NUMBER 18/412 

COMPLAINANT I Bartlet 

ADVERTISER NZ Transport Agency  

ADVERTISEMENT NZ Transport Agency Television 

DATE OF MEETING 10 December 2018 

OUTCOME No Grounds to Proceed 

 
 
Advertisement: The NZ Transport Agency television advertisement shows three different 
parents helping their children to buy a second-hand car. The three car dealers assisting 
them point out the safety risks associated with each of the cars being considered. Examples 
of the comments they make are “this car doesn’t have air bags on the side”, “It’s got a one-
star rating” “very low protection in a head on-crash and this engine’s going to come all the 
way up to meet you”. The advertisement ends with the message “The safer the car the safer 
they are”. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, I Bartlet, said:  the ad describes unsafe vehicles and visually alludes to small 
older cars . 
It is a government agency promotion and should also describe all vehicles , even new SUVs 
for example as dangerous in a uncontrolled roll. as research has shown large cumbersome 
SUVs are highly unstable. 
 
The relevant provisions were ASC Principles and Rules - Principle 2, Rule 2(b), Rule 
2(e).  
 
The Chair noted the Complainant’s concerns the advertisement only alludes to small older 
cars as examples of unsafe vehicles as research shows large SUVs have been shown to be 
highly unstable. 
 
The Chair said the advertisement conveys a typical scenario where well-meaning parents 
want to assist their children with their first car purchase. In most cases affordability is a key 
factor in the decision-making process, and older, smaller cars tend to be cheaper than 
newer bigger cars.  
 
The Chair said the advertisement doesn’t focus closely on the types of cars being 
considered but instead encourages prospective car buyers to give serious consideration to 
the safety rating of any car they might be considering. 
 
The Chair said the advertisement was not likely to mislead and had been prepared with a 
high standard of social responsibility. 
 
The Chair ruled the advertisement did not meet the threshold to breach Principle 2, Rule 
2(b), Rule 2(e) of the Advertising Standards Code.  
 
Accordingly, the Chair said there were no grounds for the complaint to proceed. 
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Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


