
 

 
 

COMPLAINT NUMBER 19/087 

COMPLAINANT M Evans 

ADVERTISER Bank of New Zealand  

ADVERTISEMENT Bank of New Zealand, Television 

DATE OF MEETING 4 March 2019 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Bank of New Zealand television advertisement shows a father being 
careful about what he spends his money on and ends with him being able to give his 
daughter a puppy.  The advertisement finishes with the tagline “Bank of being good with 
money.” 
 
The Chair ruled there were no grounds for the complaint to proceed 
 
Complainant, M Evans, said:  My complaint is that this ad suggests that a puppy is a more 
affordable present than a bike or an online game. This is not only completely misleading but 
adds to the already huge animal welfare issues created by people giving animals as gifts, 
supports the back yard / puppy farming breeders. Does not give any indication of the real 
costs involved in owning a dog such as vet costs, desexing, registration, etc etc. The BNZ 
has demonstrated nothing but an irresponsible and sentimental attitude towards pet 
ownership and is therefore Misguiding the public. 
 
The relevant provisions were the Code for Financial Advertising, Principle 1 and 
Principle 2. 
 
The Chair noted the Complainant’s concern the advertisement implies a puppy is an 
affordable present which could be misleading given the on-going costs of dog ownership. 
The Complainant was also concerned about the risks of giving animals as gifts. 
  
The Chair said the general consumer takeout of the advertisement was likely to be that if 
you are prudent with your money, you can save for more meaningful gifts, in this case a dog.   
 
The Chair said the message of saving for a goal is often a theme in bank advertisements 
and in this context, the father’s gift of a puppy for his daughter was not irresponsible. 
 
While the Chair acknowledged the Complainant’s concerns about animal welfare and 
responsible dog ownership, she said the advertisement was also not misleading and was 
not in breach of Principles 1 and 2 of the Code for Financial Advertising.  
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


