
 

 
 

COMPLAINT NUMBER 19/172 

COMPLAINANT M Jones 

ADVERTISER Spark NZ Ltd  

ADVERTISEMENT Spark NZ Ltd Television 

DATE OF MEETING 6 May 2019 

OUTCOME No Grounds to Proceed 

 
Advertisement: The television advertisement for Spark NZ Ltd and Netflix shows a young 
person outdoors looking up at a strange object in the evening sky. The text says: “Stranger 
things just got more New Zillund”. There is a male voiceover which says: “Sorry about that, 
had boot camp last night…” Following this a female voiceover says “New Zealand’s 
broadband meets non-stop Netflix”. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, M Jones, said:  The new Spark ad showing Netflix and the scary movie as the 
advertisement in background was terrifying for my 5 year old. It was on twice between 5-
7.30pm which is unacceptable due to the content of the movies it's showing. She had 
nightmares last night due to seeing this. I should not have to police the ads in between these 
times. I am disappointed and appalled this is allowed on at these times. Rethink the content 
of the ads at this time!  
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c), 
Rule 1(g)  
 
The Chair noted the Complainant’s concerns the advertisement was played at an 
inappropriate time, between 5-7.30pm, and was upsetting to young children. 
 
The Chair noted the advertisement was rated GXC by the Commercial Approvals Bureau, 

which means it can be broadcast at any time except during programmes which are 
intended specifically for children under the age of 13. The Chair confirmed that the 
advertisement screened during The Project, which is categorised as Unclassified 
Programming.  
  
The Broadcasting Standards Authority refers to Unclassified Programming as “news, current 
affairs, sports and live content that is not, because of its distinct nature, subject to 
classification. However, broadcasters must be mindful of children’s interests and other 
broadcasting standards and include audience advisories (i.e. a warning) where appropriate.”  
  
While the Chair acknowledged the Complainant’s concerns about the timing of the 
advertisement, she noted the advertisement had been placed with the appropriate care and 
within the constraints of its afforded rating.   
  
The Chair noted the advertisement referred to a television programme called “Stranger 
Things”, which is a science fiction horror series. The Chair said there is an implication of 
impending danger in the advertisement, but when considered in its entirety, it did not show 



  19/172 

2 

 

anything that was overtly scary and likely to frighten the 13 year and over audience to whom 
the advertisement was directed. The Chair said the advertisement did not reach the 
threshold to be considered to cause fear or distress without justification.  
  
While acknowledging the concern the advertisement caused, the Chair said it did not breach 
Principle 1, Rule 1(c) or Rule 1(g) of the Advertising Standards Code.  
  
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


