
 

 
 

COMPLAINT NUMBER 19/188 

COMPLAINANT S de Jong 

ADVERTISER New Zealand Transport Agency 

ADVERTISEMENT NZTA, Television 

DATE OF MEETING 27 May 2019 

OUTCOME No Grounds to Proceed 

 
Advertisement:  The 60 second NZTA television advertisement shows a man in the front 
passenger seat in a car being driven at speed.  A voice-over says: “Assertive, that’s how I 
describe my driving. On the open road you are looking to go about 10 to 15kph above the 
road sign.” The advertisement shows scenes of different passengers in the car, looking 
uncomfortable and concerned about the excessive speed. The voice-over concludes: “If 
anyone tells me to slow down, I give them the same response every time. My car, my rules.” 
The advertisement ends with an on-screen message: “Speed is shared. Slow down.” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, S de Jong, said:  The advert says slow down then the response is “my car, 
my rules” this encourages young drivers to flout the law. It is thoughtless of the advertiser 
and the broadcaster to air this even once. 
 
The relevant provisions were Advertising Standards Code - Principle 1, and Principle 2 
and Rule 2 (e)  
 
The Chair noted the Complainant’s concern the advertisement may encourage young drivers 
to disregard the laws for safe driving. 
 
The Chair said the Advertiser was the New Zealand Transport Agency (NZTA) whose 
primary function is “to promote an affordable, integrated, safe, responsive and sustainable 
land transport system”.  The Chair noted Rule 2 (e) of the Advertising Standards Code allows 
for a more liberal interpretation of the Code provided the identity of the advertiser is clear. 
The Chair said the identity of the Advertiser, the New Zealand Transport Agency, was 
identified through the “Safer Journeys Together” and the New Zealand Government logos. 
 
The Chair said the NZTA advertisement showed dangerous driving at excessive speed, 
highlighting the risks taken by the driver and the impact it had on passengers.  The Chair said 
the advertisement was intended to educate consumers about what not to do and the risks of 
speeding.  The Chair noted the Complainant’s interpretation but considered the likely 
consumer takeout would be to discourage the driving style shown. 
 
The Chair said the advertisement had been prepared with the due sense of social 
responsibility required and ruled it was not in breach of Principles 1 and 2 or Rule 2(e) of the 
Advertising Standards Code.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 



  19/188 

2 

 

Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


