
 

 
 

COMPLAINT NUMBER 19/192 

COMPLAINANT F Zinsli 

ADVERTISER Brand Developers Ltd  

ADVERTISEMENT Renovator Transforma Ladder 
Television 

DATE OF MEETING 27 May 2019 

OUTCOME No Grounds to Proceed 

 
Advertisement: The television advertisement for the Renovator Transforma Ladder 
promotes a product as 24 ladders in one and demonstrates the different activities you can 
use the ladder for. The voice-over says: “If you call now, we will give you two work 
platforms, a $240 value, absolutely free. But hold everything, call right now and you will also 
receive this wall standoff also free with your order. But wait there is even more, order now 
and you will get two professional leg levelers…” The advertisement ends with the 0800 
number to call. 
 
The Chair ruled there were no grounds for the complaint to proceed.  
 
Complainant, F Zinsli, said:  The advertisement says: “If you call right now we'll include the 
2 work platforms the standoffs and 2 leg levelers for free. This implies that if you don't call 
right now you won't get them. The items listed as being provided for free are shipped in the 
box anyway. They cannot be advertised as free as you cannot purchase the ladder without 
them in the box.” 
 
The relevant provisions were Advertising Standards Code – Principle 2 and Rule 2(b). 
 
The Chair noted the Complainant’s concerns the offer of free items was misleading as 
those items are included in what is shipped to purchasers in the box anyway, regardless of 
when the purchase decision is made. 
 
The Chair said advertisers are able to determine the price of a product, in this case, the 
Renovator Transforma Ladder, and whether to apply additional charges for accessories or 
include them for free. 
 
The Chair referred to a precedent decision, 17/015, for the Powerfit product from the same 
Advertiser.  The Decision said in part:  
 

“While the Complainant considered their experience showed the price of the Powerfit 
product was increased to include the free gift offered with it, the Chair did not agree. 
The Chair said that the advertisement promoted a product and a free gift for a price 
set by the Advertiser, and this was permitted. There was no evidence that the 
Advertiser had disguised the cost of a “free gift” by including it in the selling price of 
the advertised goods.” 

 
The Chair said this decision applied to the advertisement before her. In her view, the way the 
ladder was packaged and shipped did not mean the accessories referred to in the 
advertisement did not have a value and were part of a free offer available to customers. 
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The Chair said the “call now” element of the advertisement was a marketing technique 
aimed at encouraging viewers to make a purchase.  She said the advertisement did not say 
that the offer was for a limited time and while the advertisement was trying to create a sense 
of urgency, it did not meet the threshold to be considered misleading. 
 
The Chair said the advertisement was not likely to mislead consumers and there was no 
apparent breach of the Advertising Standards Code.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 
 
 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


