
 

 
 

COMPLAINT NUMBER 19/326 

COMPLAINANT J. McKinnon 

ADVERTISER NZ Transport Agency  

ADVERTISEMENT NZTA Television 

DATE OF MEETING 9 September 2019 

OUTCOME No Grounds to Proceed 

 
 
Advertisement: The NZTA television advertisement shows different examples of passengers 
being driven at speed. In each case the driver’s seat is empty and a voiceover of the driver is 
heard. The drivers, all male, say things like: “Assertive, that’s how I describe my driving. On 
the open road you are looking to go about 10 to 15kph above the road sign.” and “If anyone 
tells me to slow down, I give them the same response every time. My car, my rules.” The 
advertisement focuses on the reactions of the different passengers in the cars, all looking 
uncomfortable and concerned about the excessive speed. The advertisement ends with an 
on-screen message: “Speed is shared. Slow down.” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, J. McKinnon, said:  Supposed to be promoting road safety -- the advert "My car 
my rules" 
"Share the road Slow down" but sends the wrong message and likely to encourage "young 
hoons" into bad driving practices.Has been broadcast periodically over recent weeks and I 
strongly object.The money spent on this type of advertising could be better utilised to promote 
the road safety message. 
 
The Advert -"-My car,my rules.,exceed the speed limit by 10kph,Share the road,slow down." -
- if this is deliberately designed to irritate/annoy viewers,it achieves its purpose.Unfortunately 
it is likely to encourage young drivers into "hoonish" behaviour and result in road accidents -- 
something we don’t need. It should be banned or amended and the money spent on better 
road safety messages..The advert in question has been aired a number of times recently. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Principle 2, 
Rule 1(e), Rule 2(e);  
 
 

Principle 1: Social Responsibility:  Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 

 
Rule 1(e): Safety: Advertisements must not, unless justified on educational or social 
grounds, encourage or condone dangerous, illegal or unsafe practices, or portray 
situations which encourage or condone a disregard for safety. 
 
Principle 2:  Truthful Presentation:  Advertisements must be truthful, balanced and 
not misleading 
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Rule 2(e): Advocacy Advertising:  Advocacy advertising must clearly state the 
identity and position of the advertiser.  Opinion in support of the advertiser’s position 
must be clearly distinguishable from factual information.  Factual information must be 
able to be substantiated. 

 
The Chair noted the Complainant’s concern the advertisement was costly and that a road 
safety message could be funded without making an advertisement that showed speeding. The 
Complainant was also concerned that the advertisement could encourage young drivers to 
use unsafe practices.  
  
The Chair said the Advertiser was the New Zealand Transport Agency (NZTA) whose primary 
function is “to promote an affordable, integrated, safe, responsive and sustainable land 
transport system”.   
 
The Chair confirmed that Rule 2 (e) of the Advertising Standards Code allows for a more liberal 
interpretation of the Code provided the identity of the advertiser is clear. The Chair said the 
identity of the Advertiser, the New Zealand Transport Agency, was identified through the “Safer 
Journeys Together” and the New Zealand Government logos. 
 
The Chair said the advertisement was intended to educate consumers about what not to do 
and the risks of speeding and she considered this was likely to be the consumer takeout for 
most viewers. 
 
The Chair noted the Complainant’s objection to the messaging and imagery in the 
advertisement but confirmed the advertisement had been prepared with the due sense of 
social responsibility required and ruled it was not in breach of Principle 1, Principle 2 or Rules 
1(e) or 2(e) of the Advertising Standards Code.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


