
 

 
 

COMPLAINT NUMBER 19/337 

COMPLAINANT D Furness 

ADVERTISER Bank of New Zealand  

ADVERTISEMENT Bank of New Zealand, Television 

DATE OF MEETING 16 September 2019 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Bank of New Zealand television advertisement for the KiwiSaver wake 
up calculator tool shows a young couple wearing face-packs and says: “Every day you leave 
it, your KiwiSaver account could be missing out.  Use Bank of New Zealand’s wake up tool 
and see how a few easy changes could make you more money for your future.”  The woman 
is shown using the calculator on her phone which shows a Conservative Fund total of 
$437,128 and a Growth Fund total of $613,842. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, D Furness, said:  The ad is promoting their KiwiSaver Wakeup Tool. During 
the ad there is a young couple using a mobile phone displaying the retirement value of their 
kiwisaver as $437,128 then, how the tool could be used to change it to $613,842. I believe 
BOTH figures are highly unrealistic, inflated and very misleading. 
I myself have had kiwisaver acct for 9+ years, … and this will never reach the highly inflated 
values as described in this ad. 
 
The relevant provisions were Code for Financial Advertising - Principle 1, Guideline 1 
(b)  
 

Principle 1: Financial advertisements should observe a high standard of social 
responsibility particularly as consumers often rely on such products and services for 
their financial security. 
 
Guideline 1(b): Exaggeration Advertisements shall not portray unrealistic or 
exaggerated financial expectations or outcomes. 

 
The Chair noted the Complainant’s concern the advertisement was misleading by showing 
unrealistic KiwiSaver figures. 
 
In considering this complaint the Chair referred to precedent Decision 19/110 which 
concerned an ANZ KiwiSaver advertisement which was Not Upheld by the Complaints 
Board.  The advertisement used an image of a father with his son lying on the couch to 
explain the concept of active investment management. 
 
That decision said in part: 

 
“The Complaints Board agreed the advertisement was not misleading. The 
Complaints Board said the advertisement was attempting to convey complex ideas 
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about the different types of investment in a brief television advertisement, using a 
simple metaphor.” 

 
Turning to the complaint before her, the Chair said the KiwiSaver calculator was being 
advertised as a way to encourage savers to make the right decisions now about KiwiSaver 
funds and contribution rates by showing the big impact it could have on the amount saved 
by retirement. 
 
The Chair said the amounts used were illustrative, noting that the actual amounts saved 
would depend on a wide range of variables such as the length of time in the scheme, the 
level of contributions and base salary and the long-term performance of funds. 
 
The Chair ruled the advertisement was socially responsible, taking into account context, 
medium, audience and product and was not in breach of Principle 1 or Guideline 1(b) of the 
Code for Financial Advertising. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


