
 

 
 

COMPLAINT NUMBER 19/354 

COMPLAINANT R Conochie 

ADVERTISER OLA New Zealand Global Limited 

ADVERTISEMENT OLA, Television 

DATE OF MEETING 23 September 2019 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The television advertisement for the OLA ride-share app shows a split-
screen direct comparison between OLA and the largest ride-share company.  The 
advertisement has a car with lights on, with one side representing the service and price 
offered by OLA and the other side is the leading competitor. 
 
The Chair ruled there were no grounds for the complaint to proceed 
 
Complainant, R Conochie, said:  The advert for Ola shows a car being driven illegally. With 
reference to the advert https://campaignbrief.co.nz/2019/04/29/rideshare-disruptor-says-ola-
with-new-campaign-for-australia-and-nz-via-advertising-advantage/ It shows the car being 
driven with fog lights on. This is a traffic offence as shown on 
https://www.nzta.govt.nz/resources/get-your-lights-right/get-your-lights-right/#front - the 
statement " It is against the law to use fog lamps in clear conditions (day or night) as they can 
dazzle other road users." 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(e);  

 
Principle 1: Social Responsibility:  Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(e): Safety: Advertisements must not, unless justified on educational or social 
grounds, encourage or condone dangerous, illegal or unsafe practices, or portray 
situations which encourage or condone a disregard for safety. 

 
The Chair noted the Complainant’s concern the advertisement was showing a traffic 
violation by showing a car with fog lights on. 
  
In considering this complaint, the Chair considered the likely consumer takeout of the 
advertisement.  In her view, the lights were being used for effect in a staged scene and 
would not be the focus of the advertisement for most viewers.  The Chair said the 
advertisement was used split-screen imagery to show the differences in the ride-share apps 
and did not feature any other cars driving.  The Chair said the lighting detail was incidental 
to the overall message of the advertisement and was unlikely to encourage or condone an 
unsafe practice. 
 
The Chair ruled the complaint had not reached the threshold to breach Principle 1 or Rule 
1(e) of the Advertising Standards Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
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Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


