
 

 
 

COMPLAINT NUMBER 19/429 

COMPLAINANT M Lawrence 

ADVERTISER Clorox New Zealand Limited  

ADVERTISEMENT Chux Dishwand, Television 

DATE OF MEETING 11 November 2019 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Chux Dishwand television advertisement shows a man doing the 
dishes while a woman reads a cook book and drinks wine.  The cook book falls away to 
reveal she is reading a book called Fifty Shapes of Grey.  The voiceover says “The Chux 
Dishwand – Now anyone can help out.” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, M Lawrence, said:  This advertisement reinforces gender stereotypes. Firstly, 
it implies that it is not common for men to clean the kitchen. Secondly, it implies men will only 
cleaning if it is made easy for them. Thirdly, it implies that if the woman is not doing the 
cleaning she shouldn’t be reading recreationally. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c);  
 

Principle 1: Social Responsibility:  Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(c):  Decency and Offensiveness:  Advertisements must not contain anything 
that is indecent, or exploitative or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt abuse or ridicule. 
 

The Chair noted the Complainant’s concern the advertisement reinforces gender 
stereotypes. 
  
The Chair said the only overt reference to gender roles was the line “Anyone can help out”.  
The Chair said the Advertiser was attempting to use humour to promote how easy the 
product made washing dishes. 
 
In this context, the Chair was of the view most consumers would accept that any outdated or 
sexist stereotypes featured in the promotion had been used by the Advertiser in a manner to 
dismantle and challenge gendered roles and sexist attitudes rather than reinforce them. 
 
The Chair said the likely takeout of the scene showing the woman concealing the “Fifty 
Shapes of Grey” novel behind a cook book was intended as a parody on the fact that 
readers would often conceal the fact they were reading Fifty Shades of Grey because of the 
risqué nature of the book’s subject matter. 
 
Rule 1(c) of the Advertising Standards Code required the Chair to consider whether the use 
of the use of gender stereotypes in this context was likely to cause serious or widespread 
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offence in light of generally prevailing community standards. The Chair acknowledged the 
genuine concerns of the Complainant but said in this case the threshold to cause serious or 
widespread offence had not been reached.  
 
The Chair said the advertisement had been prepared with the due sense of social 
responsibility required and ruled it was not in breach of Principle 1 or Rule 1(c) of the 
Advertising Standards Code.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


