
 

 
 

COMPLAINT NUMBER 19/434 

COMPLAINANT D FitzPatrick 

ADVERTISER Kiwibank Limited  

ADVERTISEMENT Kiwibank Limited Television 

DATE OF MEETING 11 November 2019 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Kiwibank television advertisement shows the heads and shoulders of 
two men in a close-up shot.  One man is wearing a yellow and gold Wallabies rugby jersey 
and matching cap and is talking about rugby being a simple game.  The other man, wearing 
a black jersey is not that interested and starring straight-ahead.  The advertisement 
promotes a credit card with 0% interest for a period of time and the voice over says: “Get a 
credit card with as little interest as hearing an Aussie tell us how to play rugby.” At the end of 
the advertisement the camera angle changes and it becomes obvious the men are standing 
side by side at a urinal. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, D. FitzPatrick, said:  The Kiwi Bank advertisement that contains an Aussie 
and a Kiwi talking and urinating and the Kiwi is shaking at the completion of his urinating in a 
public toilet are not advertising anything positive for Kiwi Bank. It is disgusting  
Then the advertiser obviously thinks its audience is stupid as then finds it necessary for the 
audience to then see the Aussie and Kiwi urinating from another angle. Disgusting, not 
necessary, not attracting new customers by any stretch of the imagination and if I was a Kiwi 
Bank customer I will definitely be changing banks!  
This Kiwi Bank advertisement needs to be removed immediately as it is obviously in poor 
taste, disgusting and not necessary to any viewer to have to see on television. Really, what 
were they thinking?!!  
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c).  
 

Principle 1: Social Responsibility:  Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(c):  Decency and Offensiveness:  Advertisements must not contain anything 
that is indecent, or exploitative or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt abuse or ridicule. 

 
The Chair noted the Complainant’s concern the setting of the advertisement was in poor 
taste, disgusting and unnecessary. 
 
The Chair acknowledged setting the advertisement in a toilet at a urinal was unusual but 
took into account the ‘Kiwi’ actor was stuck listening to the ‘Aussie’ to highlight the zero 
interest theme relating to the credit card on offer. 
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She said Rule 1(c) of the Advertising Standards Code required her to consider whether the 
setting in this context was likely to cause serious or widespread offence, in light of generally 
prevailing community standards.  
 
The Chair agreed that the setting was in poor taste but ruled in this case, the threshold to 
cause serious or widespread offence had not been reached.  
 
The Chair ruled there were no grounds for the complaints to proceed. 
  
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


