
 

 
 

COMPLAINT NUMBER 19/412 

COMPLAINANT N. Jackson- Alcohol Health Watch 

ADVERTISER Akitu Wine 

ADVERTISEMENT Akitu Wine Digital Marketing 

DATE OF MEETING 12 November 2019 

OUTCOME Settled 

 
 
Advertisement The Facebook post for Akitu wines was promoting their 2017 tasting pack. It 
included information on how to order as well as the wording “2017 is quickly becoming a 
sleeper hit. The wines, like the vintage are deep, dark and emotional Get your hands on the 
wines Robert Parker Wine Advocate are calling "herbal-stemmy...in a sexy, good-kinky sort 
of way” 
 
The Chair ruled the complaint was Settled 
 
Complainant, N. Jackson, said in part:  This complaint relates to an alcohol advertisement 
on Facebook for Akitu, and their website, https://akitu.wine.  
 
Following the Facebook advertisement through to the website, there was no requirement to 
supply a date of birth or otherwise to indicate an age 18 years or over.  
 
Principle 3 of the Code for Advertising and Promotion of Alcohol states:  
 
Alcohol advertising and promotions shall be directed at adult audiences. Alcohol advertising 
and promotions shall not be directed at minors nor have strong or evident appeal to minors in 
particular. This applies to both content and placement.  
 
Guideline 3(h) states:  
Websites that provide online retail sale of alcohol products shall require purchasers to certify 
that they are 18 years of age or over.  
 
Guideline 3(i) states:  
Websites that primarily promote an alcohol brand and contain games, competitions or other 
interactive activities shall have an Age Verification Page at entry. Verification shall be by way 
of input of the visitor’s date of birth.  
 
The Guidance Note appearing alongside Guideline 3(h) and 3(i) states: 
 
Code requires all alcohol brand websites to have age verification entry pages. This should be 
in a format that requires the user to enter a birth date, not just a yes / no option in response to 
an age question. Advertisers should ensure they are up-to-date with any technological 
advances that may help minimise the risk of access by minors to brand sites.  
 
We submit that this website does not require age verification at entry, however it does have 
age verification when attempting to access points of sale within the website.  
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A side issue with the Facebook advertisement and the website is the liberal use of adjectives 
in the copy which may raise issues with Guideline 1(c) of the Code for Advertising and 
Promotion of Alcohol:  
Alcohol advertising and promotions shall not suggest that alcohol can lead to sexual, social, 
sporting or business success or popularity or is necessary to achieve social status with peers.  
The Facebook advertisements uses the descriptor “… sexy, good-kinky sort of way”, while the 
website features testimonials describing the product as “…sensual and seductive and 
intoxicatingly aromatic this wine is, will have you weak at the knees and struggling to form a 
sentence with every sip.”  
 
The relevant provisions were Code for Advertising and Promotion of Alcohol - Principle 
1, Guideline 1 (c), Principle 3, Guideline 3 (h), Guideline 3 (i) 
  
The Chair said that upon receipt of the complaint, the Advertiser had withdrawn the 
advertisement  
 
The Advertiser Akitu Wine said in part We have removed the advert that the complaint was 
about. 
 
We have changes to the website underway to meet the requirements. 
We have provided a clear articulation of where the 'liberal use of adjectives’ have come from. 
 
As wine-marketers we rely heavily on the words used by wine writers and critics right around 
the world to sell our wines.  It gives consumers a sense of what they are buying.  While we 
wish we could (at times), we can't put words into their mouths.  I hope that adds further clarity 
to the 'liberal use of adjectives’. 
 
We have no desire to challenge the complaints and hope to find suitable resolutions for all in 
order to save the Board’s time. 
 
Given the Advertiser’s co-operative engagement with the process and the self-regulatory 
action taken in removing the advertisement, the Chair said that it would serve no further 
purpose to place the matter before the Complaints Board. The Chair ruled that the matter was 
settled. 
 
Chair’s Ruling: Complaint Settled- advertisement removed 
 
 
 APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


