
 

 
 

COMPLAINT NUMBER 19/452 

COMPLAINANT J Smith 

ADVERTISER 30 Seconds  

ADVERTISEMENT 30 Seconds, Television 

DATE OF MEETING 25 November 2019 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The 30 Seconds television advertisement shows a man being questioned 
by police, with the detective saying “So did you do it?”  The man being questioned says 
“Look, I just need 30 seconds.”  This prompts the two other men in the room to pick up 
bottles of the 30 Second product and leave the room while the voiceover says “When you’ve 
only got a moment, clean your windows with 30 Seconds.”  The scene returns to the 
interview room where the suspect says ”No” and the detective says “Right, lets take it from 
the top.” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, J Smith, said:  The 30 seconds commercial featured a fictional police 
interview with a suspect. The police officer asked the suspect "Did you do it?, to which he 
replied he just needed 30 seconds, then replied "No". This ad screened almost directly after 
an ad for the 6.00 News which showed a clip of the Police interview with the man accused of 
murdering Grace Millane. In the clip the Police officer asked the accused "Did you kill Grace 
Millane" and the accused replied "No". 
I was shocked by the placement of this ad. I found its timing (both during the high-profile 
Millane trial and most particularly straight after the news clip) to be in poor taste and possibly 
distressing to some people (such as family and friends of Miss Millane). I feel it may breach 
Principle 1, Rule c of the ASA. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c);  
 

Principle 1: Social Responsibility:  Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(c):  Decency and Offensiveness:  Advertisements must not contain anything 
that is indecent, or exploitative or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt abuse or ridicule. 

 
The Chair noted the Complainant’s concern the placement of the advertisement, in an ad 
break in the television news, following a report of a high-profile murder trial, was poor taste 
and likely distressing to some. 
  
While the Chair acknowledged the Complainant’s genuine concern and agreed the 
placement of the advertisement, set in a police interview room, during the reporting of a 
murder trial was extremely unfortunate, she noted it was not a matter of deliberate 
placement. 
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The Chair noted the content of news bulletins is likely to be across a wide spectrum of 
editorial content, from light-hearted to disturbing, dealing with subjects as diverse as war, 
politics, sport, crime and entertainment. 
 
The Chair received confirmation from the Media that advertisements are scheduled well in 
advance in live news and current affairs programmes, where it is not always possible to 
predict the content of the news item which precedes the advertisement break.  The Chair 
said in this case the unwitting parallel between the advertisement and news item occurred 
due to an incidental placement and as such did not reach the threshold to breach Principle 1 
or Rule 1(c) of the Advertising Standards Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


