
 

 
 

COMPLAINT NUMBER 19/456 

COMPLAINANT S. Chard 

ADVERTISER Brand Developers Ltd  

ADVERTISEMENT Television 

DATE OF MEETING 25 November 2019 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The two-minute television advertisement for the iTread treadmill shows the 
treadmill being used and makes claims about the health benefits which can be gained by 
regular exercise and the iTread provides an easy and convenient option for walking or 
running. Amongst the claimed benefits of improved fitness are “a better sex life”.  The 
advertisement shows scenes of parents with a younger child while one of the parents uses it 
and an older boy walking on the treadmill. 
 
The Chair ruled there were no grounds for the complaint to proceed.  
 
Complainant, S. Chard, said:  The itread ad suggests the product is suitable for everyone 
and shows adults and a child walking on the product. It talks about the benefits of using the 
product, mentioning an improved sex life. My complaint is that a child should not be featured 
on this ad nor should it be on television during a time children could view the ad. Children 
should not be linked via this ad to an improved sex life and do not need to hear about this. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c). 
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed with 
a due sense of social responsibility to consumers and to society. 
 
Rule 1 (c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 

 
The Chair noted the Complainant’s concern about children being included in the 
advertisement and the advertisement’s placement at times children may be watching.  The 
Complainant said that children should not be part of an advertisement for a product linked to 
a better sex life. 
 
The Chair confirmed the advertisement had a General or ‘G’ rating from the Commercial 
Approvals Bureau and could be played at any time. The Chair noted the Complainant had 
seen the advertisement during the quiz programme, The Chase. 
 
The Chair reviewed the advertisement and noted two main scenes that showed children.  
One was two parents with a young girl.  One parent sat with the child on the bed while the 
other parent used the treadmill.  The other scene involved an older boy walking on the 
treadmill.  The Chair noted the advertisement was two-minutes long and showed a number 
of scenes more than once.  The scene where the voice over and wording referred to “a 
better sex life” showed two adults kissing at sunset. 



  14/456 

2 

 

 
The Chair said aid Rule 1(c) of the Advertising Standards Code required her to consider 
whether the issues raised in complaint were likely to cause serious or widespread offence in 
light of generally prevailing community standards.  
 
In the Chair’s view, the appearance of children in the advertisement was not in any way 
associated with the claim relating to “a better sex life”.  That scene only featured adults and 
the balance of the advertisement focused on the regular use of the treadmill as part of a 
routine, including times that children may be around. 
 
The Chair confirmed the threshold to cause serious or widespread offence had not been 
reached and the advertisement had been prepared and placed with a due sense of social 
responsibility. 
 
The Chair ruled there were no grounds for the complaints to proceed. 
  
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


