
 

 
 

COMPLAINT NUMBER 19/464 

COMPLAINANT R Hepworth 

ADVERTISER Briscoes Group Ltd  

ADVERTISEMENT Briscoes, Television 

DATE OF MEETING 9 December 2019 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Briscoes television advertisement shows a range of family situations 
while the voiceover says “Your home is more than just a home. It’s where your story takes 
place.”  One narrative is a couple moving into a new home and then the woman throws 
clothing out the window to the man standing beneath.  The voiceover says “We’re here for 
the good ideas and the bad.  For better starts and finishes.”  The couple are then shown with 
the word “sorry” spelt out in lights outside the home. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, R Hepworth, said:  I believe the broadcast breached the following standard(s): 
1 - Good Taste and Decency 
4 - Violence 
6 - Discrimination and Denigration 
The reason I believe the broadcast breached the nominated standard(s): the Briscos 
advertisment has content which shows a woman throwing the clothing (belongings) of her 
partner out of the house. 
This breaches the standard required for "good taste and decency" 
This behavior is defined as "property abuse" and identified in NZ law as domestic violence. 
The advertisment is broadcast at a time that is "general viewing" when impressionable young 
people and families are the intended target viewers. 
This behavior glamorises and justifies a legaly defined "abusive" catagory of behavior. 
This behavior serves to act as an innapropriate social model for relationship behavior. 
This behavior gives an innapropriate "permission" to act out abusively when angry or 
frustrated within a domestic relational situation 
It is discrimitory because it is clearly understood within family Court proceedings; over 
decades of precedent; that any man that moves / removes or damages a partners clothing 
and/or belongings will be severly penalised through the court system 
As such it is gender discrimatory ... in addition to being entirely innapropriate  
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1 (c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 
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The Chair noted the Complainant’s genuine concern the advertisement showed 
inappropriate behavior and property damage, which would not be tolerated if the genders 
were reversed. 
  
The Chair confirmed she was required to consider whether the advertisement breached the 
Advertising Standards Code. 
 
Rule 1(c) required her to consider whether the advertisement was likely to cause serious or 
widespread offence in light of generally prevailing community standards.  
 
The Chair said the fleeting image of a woman throwing clothing out a window was a 
dramatic representation often seen in movies to demonstrate an argument in a relationship, 
followed by a reconciliation as part of life’s ups and downs in the story depicted in the 
advertisement. 
 
Whilst the Chair acknowledged this behaviour was not ideal, irrespective of gender, she did 
not consider this scene, in the context of a 45 second advertisement, reached the threshold 
to cause serious or widespread offence. 
 
The Chair ruled there were no grounds for the complaints to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


