
 

 
 

COMPLAINT NUMBER 19/475 

COMPLAINANT R Kimble 

ADVERTISER SKY Television  

ADVERTISEMENT Sky Go, Television 

DATE OF MEETING 16 December 2019 

OUTCOME No Grounds to Proceed 

 
 
Advertisement: The television advertisement for the Sky Go app features comedian Josh 
Thomson playing the character of Dr Chaos.  He talks about his new powerful app and says 
“Just one press and you can summon TV anywhere, anywhere I choose.  I call it Sky Go.”  
He is shown watching TV from his phone and his tablet in the library.  The voiceover says 
“Watch live TV from anywhere with Sky Go.” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, R Kimble, said:  Sky Go had an advert saying if you have the App on your 
phone or computer you can watch any show FROM ANYWHERE. The word ANYWHERE 
was repeated a number of times. This is not true, I tried to watch a show when I was in 
Australia recently and the app told me I was outside New Zealand, therefore I could not 
watch my shows.  
So why do they advertise that shows can be watched from ANYWHERE when this is patently 
untrue and false advertising. 
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(b);  
 

Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 
Rule 2 (b) Truthful Presentation: Advertisements must not mislead or be likely to 
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of 
knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration, 
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole 
identifiable as such is not considered to be misleading. 

 
The Chair noted the Complainant’s concern it was misleading to say Sky can be watched 
from anywhere, using the Sky Go app, when it cannot be viewed outside of New Zealand. 
 
The Chair said the advertisement is promoting an app which allows Sky subscribers to 
livestream content straight to a chosen device. 
 
The Chair said the likely consumer takeout of the word ‘anywhere’ in the advertisement was it 
is possible to access TV via the app in a range of locations.  This is reinforced by the actor 
watching TV on his phone and on a tablet in the library. The Chair did not consider most 
consumers would interpret the claim to mean anywhere in the world, in a geographical sense.  
 
 



  19/475 

2 

 

The Chair noted the Sky website makes it clear when you download the free Sky Go app that 
due to copyright restrictions placed on its content, Sky Go is only available while you're in 
New Zealand. 
 
The Chair said the advertisement was unlikely to mislead consumers and was not in breach 
of Principle 2 or Rule 2(b) of the Advertising Standards Code.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 days of receipt of this decision. 

 


