
 

 
 

COMPLAINT NUMBER 20/008 

COMPLAINANT M Longworth 

ADVERTISER NZ Transport Agency  

ADVERTISEMENT Television 

DATE OF MEETING 22 January 2020 

OUTCOME No Grounds to Proceed 

 
Advertisement: The television advertisement for the NZ Transport Agency shows a woman 
displaying a story written on cards, to warn against the dangers of drug driving. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, M Longworth, said:  Complaint Details: The unsaid campaign I believe 
attempts to circumvent transparency by having a silent ad with no clear audible authorised by 
"NZTA" for example at the end. To me, it is a clear attempt to influence the result of the 
referendum based on the advertising spots chosen by demographic on swing votes. Based 
on the political nature of the advertisement I believe the add should be pulled from broadcast 
and compensatory broadcast of both sides of the debate. I don’t disagree with the facts 
stated simply do not believe that the add is transparent and the message is being corrupted 
to hijack and potentially politically influence the outcome of the referendum. As the add is 
political in nature therefore I ask that it be treated to more stringent standards stating more 
clearly that they are individuals stories and who Unsaid are and their interests with funding 
from the NZTA. It is not clear at all and took some digging for me to find out more details. 
Many people will not bother. Those people need to have all the above-mentioned information 
available audibly at the very least, at the end of the ad. 
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(a), 
Rule 2(e)  
 
The Chair noted the Complainant’s concerns the advertisement was not transparent and 
was designed to influence the outcome of the cannabis referendum, which is later this year. 
 
The Chair confirmed the NZTA advertisement was an advocacy advertisement intended to 
raise awareness about the dangers of driving while under the influence of drugs.  The Chair 
noted advocacy advertising is provided for under Rule 2(e) of the Advocacy Standards 
Code, allowing robust expression of opinion. The Chair said the advertiser, NZTA, is clearly 
identified in the advertisement.  
 
The Chair referred to a Precedent Decision, 16/067, which noted the Advertiser’s 
substantiation for a similar advertising campaign and said in part: 
 

 “…The Complaints Board then turned to the response from the NZTA and noted 
where it stated: “Driving under the influence of cannabis is a significant road safety 
problem in New Zealand, and consequently drug-impaired driving is a high priority in 
the New Zealand Road Safety Strategy 2010 – 2020. The key objective of the 
Strategy is to significantly reduce the incidence of drug-impaired driving, with fewer 
people losing their lives or suffering serious injuries as a result of drugged drivers... 
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Cannabis users don’t think they’re taking a risk when they get behind the wheel of a 
vehicle. They argue driving stoned is harmless – they’re a bit slow but they believe 
they can compensate by driving more slowly. Our challenge with this campaign was 
to flip this belief and get them to see that being stoned and a bit slower on the road is 
much more dangerous than they realise…”  

 
The Chair said the precedent Decision directly applied to the advertisement and complaint 
before her, given the advertisement highlights the dangers of driving while under the 
influence of drugs.  
 
Addressing the Complainant’s comments, the Chair noted the Misuse of Drugs Act 1975 
currently classifies cannabis as a Class C illegal drug in New Zealand.  She noted 
regardless of any possible changes in the law relating to cannabis, as a result of the 
referendum, driving under the influence of drugs has been and is likely to continue to be a 
public health concern and part of road safety advertising. 
 
The Chair said the advertisement was not likely to mislead and had been prepared with a 
high standard of social responsibility. 
 
The Chair ruled the advertisement did not meet the threshold to breach Principle 2, Rule 
2(a) or Rule 2(e) of the Advertising Standards Code.  
 
The Chair said there were no grounds for the complaint to proceed. 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


