
 

 
 

COMPLAINT NUMBER 20/014 

COMPLAINANT A Evetts 

ADVERTISER Suzuki NZ  

ADVERTISEMENT Suzuki NZ, Radio 

DATE OF MEETING 4 February 2020 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Suzuki radio advertisement begins with a boy saying “Mum, I think I’m 
going to be sick!”  This is followed by the sound of the child vomiting.  The voiceover says in 
part: “Who knows how used cars get used.  And why worry when you can get a brand-new 
Suzuki with easy no deposit finance.”  The child can be heard vomiting again during the 
closing stages of the advertisement. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, A Evetts, said:  I find the advertisement offensive because the part where the 
child vomits lacks good taste and decency as well as affecting children in the car listening to 
the radio and expectant mothers suffering morning sickness already. 
As the advertisement immediately starts with the child vomiting there is no option to change 
to alternate station either. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1 (c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 

 
The Chair noted the Complainant’s concern the advertisement lacks good taste and 
decency. 
  
The Chair said that while she agreed the sound effect of someone being sick was not 
pleasant, it was related to the subject matter in the advertisement, namely what may have 
taken place in a used car before a consumer makes a purchase.  The Chair said this context 
meant the sound effect was not gratuitous. 
 
The Chair said taking into account context, medium, audience and product, the 
advertisement and its placement did not meet the threshold to cause serious or widespread 
offence or offend against generally prevailing community standards.  
 
The Chair said the advertisement had been prepared with a due sense of social 
responsibility and was not in breach of Principle 1 or Rule 1(c) of the Advertising Standards 
Code. 
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The Chair ruled there were no grounds for the complaint to proceed. 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


