
 

 
 

COMPLAINT NUMBER 20/022 

COMPLAINANT R Wrightson 

ADVERTISER Roadshow NZ  

ADVERTISEMENT Roadshow NZ, Television 

DATE OF MEETING 10 February 2020 

OUTCOME No Grounds to Proceed 

 
 

Advertisement:  The television advertisement for the Roadshow film Birds of Prey (And the 
Fantabulous Emancipation of One Harley Quinn) showed a montage of images from the 
movie including slow motion shooting scenes, martial arts fighting and explosions. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, R Wrightson, said:  The advertisement was for The Emancipation of Harley 
Quinn. I was watching with my daughter and the movie looked incredibly violent, there were 
guns, blood, fighting, fear and it actually shocked me. I think that surely while watching tennis 
at 9.45 on a friday night this sort of film should not be advertised. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c), 
Rule 1(f);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society.  
 
Rule 1(c): Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt abuse or ridicule.  
 
Rule 1 (f) Violence and anti-social behaviour: Advertisements must not, unless 
justifiable on educational or social grounds, contain anything that condones, or is 
likely to show, violent or anti-social behaviour or damage to property. 

 
The Chair noted the Complainant’s concern the advertisement for a movie Birds of Prey did 
not play at an appropriate time due its violent content.  
 
The Chair said the Commercial Approvals Bureau (CAB) had confirmed the rating of the 
Birds of Prey trailer advertisement was PGR (Parental Guidance Recommended), which 
meant it may be broadcast after 7.00pm (or during news programmes, or daytime 
programmes suited for mature audiences but not necessarily unsuitable for child 
viewers when subject to the guidance of a parent or an adult).  The Chair noted the 
advertisement played 9:45pm during Sky Sports coverage of the tennis. 
 
While the Chair acknowledged the Complainant’s concerns about the content, she said 
given the timing and placement of the advertisement, it was not targeting children and had 
aired within the constraints of its afforded rating.  
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The Chair said the advertisement and its placement had not reached the threshold to breach 
Principle 1 or Rules 1(c) and 1(f) of the Advertising Standards Code.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


