
 

 
 

COMPLAINT NUMBER 20/048 

COMPLAINANT P Maguiness 

ADVERTISER Brand Developers Ltd  

ADVERTISEMENT Perfect Fit, Television 

DATE OF MEETING 24 February 2020 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Brand Developers Perfect Fit television advertisement talks about the 
implications of not getting a good night’s sleep and demonstrates the features offered by the 
Perfect Fit adjustable massage bed. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complainant, P Maguiness, said:  Falsely claims buying bed will help to cure a range of 
serous complaints including high blood pressure and as a sufferer I object to this approach to 
selling a bed. 
 
The relevant provisions were Therapeutic and Health Advertising Code - Principle 1, 
Rule 1(c);  
 

Principle 1: Social Responsibility: Therapeutic and Health advertisements shall 
observe a high standard of social responsibility particularly as consumers often rely 
on such products, devices and services for their health and wellbeing. 
 
Rule 1(c) Vulnerable audiences: Advertisements should not portray unrealistic 
outcomes or prey on or misrepresent vulnerable audiences (e.g. sick, elderly, 
pregnant women, overweight people). 

 
The Chair noted the Complainant’s concern the advertisement was claiming a bed will help 
cure health complaints. 
 
The Chair carefully reviewed the advertisement and confirmed the introductory voiceover 
said in part: “Lack of sleep has been linked to diabetes, high blood pressure, heart disease 
and obsesity..” 
 
The Chair said it was a generally accepted fact that sleep deprivation can have profound 
consequences on physical health.  The Chair said the advertisement was offering one 
possible solution for getting a better night’s sleep, but did not go as far as to suggest the 
purchase of a bed would cure any serious medical conditions. 
 
Rule 1(c) of the Therapeutic Code required the Chair to consider whether the linking of the 
bed to a better night’s sleep in this context was likely to portray unrealistic outcomes.  While 
acknowledging the Complainant’s concern, the Chair said the advertisement did not meet 
the threshold to breach Principle 1 or Rule 1(c) of the Therapeutic and Health Advertising 
Code. 
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The Chair ruled there were no grounds for the complaint to proceed. 
 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


