
 

 
 

 

COMPLAINT NUMBER 20/061 

COMPLAINANT M Verner 

ADVERTISER NZ Transport Agency  

ADVERTISEMENT NZ Transport Agency Television 

DATE OF MEETING 2 March 2020 

OUTCOME No Grounds to Proceed 

 
Advertisement: The television advertisement for the NZ Transport Agency showed a 
couple inspecting a car for sale. The inside of the car is in disarray. The vendor explains by 
saying: “This is a one star safety rated car… people don’t often think about how a car will 
crash and how it will protect you, that’s what a star safety rating tells you.” The 
advertisement ends with the text “The more stars the safer the car… rightcar.govt.nz”. 
 
The Chair ruled there were no grounds for the complaint to proceed> 
 
Complainant, M Verner, said:  The add Implies in a motor vehicle accident you are safer in 
a automobile with a 5 star rating. This add is misleading and incorrect if you are in a 1989 
Ford F150 Pickup and you hit a 5 star rated 2020 Honda Insight they will suffer more damage 
and injury. People need to be told how the 5 star rating works as part of the rating is the 
damage they do to other vehicles in a accident . If a 1989 Ford F150 hit another 1989 F150 
then yes they would suffer more injuries then a 2020 Honda Insight hitting another Honda 
Insight. The reality is if you have a mix of older solid vehicles with a 1 star rating and newer 
vehicles with a higher star rating you will be more protected in the car with the lower rating. 
The advert is misleading and needs to be removed from TV 
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(b), 
Rule 2(e)  
 

Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 

Rule 2(b) Truthful Presentation: Advertisements must not mislead or be likely to 
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of 
knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration, 
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole 
identifiable as such is not considered to be misleading. 
 
Rule 2(e) Advocacy advertising: Advocacy advertising must clearly state the 
identity and position of the advertiser. Opinion in support of the advertiser's position 
must be clearly distinguishable from factual information. Factual information must be 
able to be substantiated. 

 
The Chair noted the Complainant’s concern the advertisement is misleading because it 
implies that if you are in an accident you will be safer if you are in a vehicle with a 5-star 
rating.  
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The Chair noted the Complainant’s point that the driver of a 1989 Ford F150 Pickup, rated 
with one star might fare better in a collision with the driver of a 2020 Honda Insight. 
 
The Chair noted that the New Zealand vehicle safety rating system is derived from three 
sources: ANCAP (Australian New Car Assessment Program), Used Car Safety Rating and 
Vehicle Safety Risk Rating. Further information about these rating systems can be found at 
https://rightcar.govt.nz/#/safety-ratings 
 
The Chair said this is an advocacy advertisement from the New Zealand Transport Agency 
and was intended to educate consumers about the safety rating system for vehicles and to 
encourage them to consider this when buying a new car. 
 
The Chair said the advice from the Advertiser is: If you are in an accident, you’ll be safer in a 
car with a higher safety rating, i.e. more stars. The Chair said the advertisement refers to 
cars specifically, not other types of vehicles such as trucks. 
 
The Chair said in the context of an advocacy advertisement encouraging buyers to think 
about safety, the advertisement was not misleading.  The Chair ruled it was not in breach of 
Principle 2, Rule 2(b) or Rule 2(e) of the Advertising Standards Code.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 

https://rightcar.govt.nz/#/safety-ratings

