
 

 
 

COMPLAINT NUMBER 20/006 

COMPLAINT ON BEHALF OF: 

ADVERTISER 

Alcohol Healthwatch 

Beam Suntory New Zealand  

ADVERTISEMENT Effen Vodka, Billboard 

DATE OF MEETING 10 March 2020 

OUTCOME Settled – advertisement removed 

 
 
Advertisement:  The billboard advertisement for Effen Vodka shows product shots of three 
bottles of vodka with images of the fruit flavouring behind the bottles. 
 
The Chair ruled the complaint was Settled. 
 
Complaint:  
This complaint relates to an alcohol advertisement for Effen Vodka, placed on a billboard 
located on the corner of Onslow and Sandringham Roads in Kingsland, Auckland. The 
billboard is located directly opposite Kowhai Intermediate School located at 26 Onslow Rd, 
occupying the other corner of Onslow and Sandringham Roads. Photographs of the billboard 
are appended. 
Principle 3 of the Code for Advertising and Promotion of Alcohol states: 
Alcohol advertising and promotions shall be directed at adult audiences. Alcohol advertising 
and promotions shall not be directed at minors nor have strong or evident appeal to minors in 
particular. This applies to both content and placement. 
Given the placement of the billboard in very close proximity to Kowhai Intermediate School, 
we submit that this placement is inconsistent with Principle 3 of the Code for Advertising and 
Promotion of Alcohol. The placement of the billboard also raises concerns around social 
responsibility. We request that the Complaints Board Chair consider whether the 
advertisement should be considered under Principle 1 (with reference to guideline 1g) of the 
Code for Advertising and Promotion of Alcohol, Principle 1 (Rule 1i, targeting children) of the 
Children and Young People's Advertising Code, and Principle 1 of the Advertising Standards 
Code. 
We submit that placing, and continuing to place, alcohol advertisements in close proximity to 
schools is inconsistent with a high standard of social responsibility, and ask that the 
Complaints Board consider whether this advertisement breaches the advertising codes 
referred to above. We ask that the Complaints Board seek a response from the media 
company along with the alcohol company. 
 
Response from Advertiser:  Beam Suntory, said in part:  Summary: Billboard skin was 
incorrectly installed by JCDecaux on a site that sits in the exclusion zone for alcohol 
advertisers. 
 
“When planning the EFFEN campaign, the corner Onslow Rd & Sandringham Rd billboard 
site, was included in the initial schedule sent from ROCKET Network to Beam Suntory. At the 
time ROCKET Network sent the first schedule to Beam Suntory for approval (5th February), 
this site was not included in the restriction list / exclusion zone by JCDecaux for alcohol 
brands. 
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ROCKET Network were then informed by JCDecaux on 25th February that this site had 
recently been added to the restriction zone for alcohol brands, and therefore this site was 
removed from the schedule and replaced with an alternative site that is not on the restriction 
list. Beam Suntory approved this updated site list on 2nd March, and ROCKET signed the 
contract and the new agreed site list with JCDecaux on 2nd March. 
 
During installation, unfortunately the billboard installers (JCDecaux) incorrectly installed the 
skin on the original Onslow Road site (now on the restriction list) and not the new approved 
site due to ‘teething issues’ as this site was new to the exclusion list. JCDecaux were 
informed within two hours of the skin going up and it was then removed immediately and 
reinstalled on the new correct site.” 
 
Response from Media, JCDecaux, said:  “I wanted to send across an email on behalf of 
our business as a whole and also our approach to regulating alcohol advertising in visual 
proximity to schools zones and students.  
 
We have been working on this project for a couple of weeks now, essentially working to 
300m exclusion zones for any area that might be a conflict. There has been some quite 
detailed work involved and so I apologise for how this has been missed in the overall 
process. 
 
I can assure you the implementation of these self-regulated exclusions are an absolute 
priority for our business and industry. We also recognise this is an important responsibility for 
Rocket and Beam Suntory, and that we must complete all necessary due diligence when 
working together on alcohol brands.  
 
Whilst we understand the ASA has already had a report, we were also pleased to be able to 
identify and resolve the situation quickly. Moving forward our target is to have zero instances 
in which these errors might occur.” 
 
The relevant provisions were Code for Advertising and Promotion of Alcohol - 
Guideline 1 (g), Principle 1, Principle 3; Children and Young People Advertising Code 
- Principle 1, Rule 1(i);  
 
The Chair noted the Complainant’s concern the alcohol billboard advertisement had been 
placed in close proximity to a school which was not socially responsible. 
  
The Chair acknowledged the Advertiser and Media had removed the advertisement, after 
receiving the complaint, and confirmed it had been incorrectly installed on a site which sits in 
an exclusion zone for alcohol advertisers. 
 
Given the Advertiser and Media’s co-operative engagement with the process and the self-
regulatory action taken in removing the advertisement, the Chair said that it would serve no 
further purpose to place the matter before the Complaints Board.  
 
The Chair ruled that the matter was Settled. 
 
 
Chair’s Ruling: Complaint Settled - advertisement removed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


