
 

 
 

COMPLAINT NUMBER 20/114 

ADVERTISER BePure 

ADVERTISEMENT BePure Digital Marketing 

DATE OF MEETING 31 March 2020 

OUTCOME Settled 

 
 
Advertisement:  The website advertisement for BePure‘s products BePure one and BePure 
three made claims about reducing the chance of contracting virus such as SARS and 
COVID 19.  
 
The Chair ruled the complaint was Settled  
 
Complaint: The BePure company have a product advertisement under the heading What 
you need to know about coronavirus and COVID-19.   
 
In this section they claim their two products (BePure one and BePure three) provide, "your 
army against a virus. You need to have ample soldiers for your first line of defence." This is a 
claim their products will reduce the likelihood of contracting a virus such as SARS-CoV-2 
(which causes COVID 19). 
 
This is I believe a breach of the ASA’s Therapeutic Codes principle 2 and rule 2(a) that 
advertisements are truthful and ”claims shall be able to be substantiated.” The site has not 
backed up these claims with any reliable and credible evidence. 
 
The relevant provisions were Therapeutic and Health Advertising Code - Principle 2, 
Rule 2(a);  
 
The Advertiser, Be Pure, said: Thank you very much for making us aware of this complaint.  
 
While we find the complainant's submission unfounded, we have updated the mentioned blog 
post which can be found below.  
 
https://www.bepure.co.nz/blogs/news/nurturing-health-coronavirus  
 
Note that we have also taken this opportunity to remind our marketing and content team of 
the ASA guide to advertising natural health services Please do let me know if this resolves 
the matter or if there's any other way I can help.  
 

The Chair noted the Complainant’s concerns that the website advertisement was making 
unsubstantiated claims in relation to protection  against COVID 19. 
 
The Chair acknowledged the Advertiser made changes to the website, after receiving the 
complaint, removing references which were of concern.  
 

https://www.bepure.co.nz/blogs/news/nurturing-health-coronavirus
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Given the Advertiser’s co-operative engagement with the process and the self-regulatory 
action taken in amending the advertisement, the Chair said that it would serve no further 
purpose to place the matter before the Complaints Board.  
 
The Chair ruled that the matter was Settled. 
  
Chair’s Ruling: Complaint Settled 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


