
 

 
 

COMPLAINT NUMBER 20/100 

COMPLAINANT Society for Science Based Healthcare 

ADVERTISER HoneyLab  

ADVERTISEMENT HoneyLab Website 

DATE OF MEETING 16 April 2020 

OUTCOME Settled 

 
Advertisement:  The website advertisement for HoneyLab, on the homepage of its website 
www.honeylab.co.nz, is headed Natural proven remedies using patented pharmaceutical-
grade kanuka honey formulation”. Statements on the Kanu Bee Venom Gel product page 
include “Using a unique high strength formulation of New Zealand bee venom, Kānu is 
clinically proven to rejuvenate skin of all types” and refers to the product as “amazingly 
effective”. 
 
The Chair ruled the Complaint was Settled. 
 
Complaint: On the home page is the heading, “Natural proven remedies…” that goes on in 
the first sentence to describe their natural products as including bee venom. 
 
The site lists many studies, about half by Dr Holt, and many are pilot studies. Generally he 
does not seem to have large enough sample sizes to draw definite conclusions about a 
significant clinical effect.  
 
Their product Kanu Bee Venom is claimed to be "amazingly effective," and to be clinically 
proven to rejuvenate skin of all types. Ongoing use may stimulate collagen production, 
improving the elasticity and firmness of your skin." This is a therapeutic claim which requires 
some reliable evidence. 
 
I do not think this has been proven.  
 
So I think Honey Lab is in breach of the ASA’s Therapeutic Codes principle 2 and rule 2(a) 
that advertisements are truthful and ”claims shall be able to be substantiated.”  
Given the statement from Science Based Medicine that bee venom is snake oil, we need to 
see better evidence of its clinical efficacy. 
https://sciencebasedmedicine.org/bee-venom-is-snake-oil/ 
 
The relevant provisions were Therapeutic and Health Advertising Code - Principle 2, 
Rule 2(a);  
 
Principle 2: Truthful Presentation: Advertisements shall be truthful, balanced and not 
misleading. Advertisements shall not mislead or be likely to mislead, deceive or confuse 
consumers, abuse their trust, exploit their lack of knowledge or without justifiable reason, play 
on fear. This includes by implication, omission, ambiguity, exaggerated or unrealistic claim or 
hyperbole. 
 
Rule 2 (a) Truthful presentation: Advertisements shall be accurate.  Statements and claims 
shall be valid and shall be able to be substantiated. Substantiation should exist prior to a 
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claim being made. For medicines and medical devices, therapeutic claims must be consistent 
with the approved indication(s) (for medicines) or the listed intended purpose (for medical 
devices). 
 

The Chair noted the Complainant’s concerns the website advertisement was making 
unsubstantiated therapeutic claims. 
 
The Chair accepted the complaint to go before the Complaints Board. As part of the self-
regulatory process, Advertisers have the option of amending their advertising to comply with 
the Advertising Codes. 
 
The Advertiser reviewed the website content subject to complaint and amended the 
statements subject to complaint to support compliance with the Therapeutic and Health 
Advertising Code. 
 
Given the Advertiser’s co-operative engagement with the process and the self-regulatory 
action taken in amending the advertisement, the Chair said that it would serve no further 
purpose to place the matter before the Complaints Board.  
 
The Chair ruled that the matter was Settled. 
 
 
Chair’s Ruling: Complaint Settled 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


