
 

 
 

COMPLAINT NUMBER 20/130 

ADVERTISER 3M NZ Ltd 

ADVERTISEMENT Scotch-Brite, Television 

DATE OF MEETING 4 May 2020 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Scotch-Brite television advertisement promotes Scotch-Brite wipes. 
The advertisement shows a mother holding a photo of her son’s dirty flat. The mother says 
that while he is out she is "sneaking in to give it a zhoosh". The mother is shown using the 
wipes on various surfaces as she cleans. The advertisement ends showing the clean flat 
with the #cleanfeelsgood.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: A woman pops in to see her son at his flat. The son and the flatmates are all out, 
so she sees this as an opportunity to tidy and clean the whole apartment herself. Which she 
does. 
The flatmates (all boys) come back to a sparkling clean flat. 
"While they were out I gave my son’s student flat a ’jujj’! 
I find this ad to be very stereotypical - that a woman (ie. women) is driven to clean up after 
everyone else. - and in this case when it’s not even her own home! It also presents a 
stereotypical view of boys needing their mothers ’help’ and being dirty and untidy. 
It also annoys me because interfering in someone else’s homelife is not cool.  
I hope this ad will be taken off air. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1 (c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 

 
The Chair noted the Complainant’s concern the advertisement presented a stereotypical 
view of women. 
 
The Chair said the advertisement showed a mother deciding she wanted to clean up after 
her child, which was likely to be considered by many consumers as an outdated stereotype. 
The Chair noted there were no expectations placed on the character to perform the 
domestic tasks. 
 
The Chair said she was required to consider whether it breached the Advertising Standards 
Code.  Rule 1(c) of the Advertising Standards Code required the Chair to consider whether 
the use of a stereotype in this context was likely to cause serious or widespread offence in 
light of generally prevailing community standards. She said the scenario was intended to 
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show how the product performs in an extreme cleaning situation and the threshold to breach 
this code had not been reached.  
 
The Chair said that overall, the advertisement was unlikely to cause serious or widespread 
offence and had been prepared and placed with a due sense of social responsibility to 
consumers and to society. 
 
The Chair said the advertisement was not in breach of Principle 1 or Rule 1(c) of the 
Advertising Standards Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


