
 

 
 

COMPLAINT NUMBER 20/172 

ADVERTISER Bunnings Group Limited  

ADVERTISEMENT Bunnings Warehouse, Television 

DATE OF MEETING 4 May 2020 

OUTCOME No Grounds to Proceed 

 
Advertisement:  The Bunnings Warehouse television advertisement alerts consumers to 
the pending online shopping options planned for Alert Level 3 of the Government's 
COVID19 response plan. The advertisement says that as of "Tuesday (28th of April), you 
can get the same amazing value we have in our stores on our website. " The advertisement 
also highlights the delivery and drive and collect purchsing options. The advertisement 
concludes with the Bunnings logo and website displayed on screen while the voiceover says 
"It’s like having the Warehouse at your fingertips!". 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: The Company is advertising products to be delivered or drive through when the 
Country moves into Alert Level 3. 
While the advertisment is definitely for Bunnings Warehouse there is a reference made at the 
end of the advertisment which says it is like having the warehouse at your fingertips. 
This is misleading as they are Bunnings Warehouse not The Warehouse 
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(b);  
 

Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 
Rule 2 (b) Truthful Presentation: Advertisements must not mislead or be likely to 
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of 
knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration, 
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole 
identifiable as such is not considered to be misleading. 

 
The Chair noted the Complainant’s concern the advertisement could confuse consumers 
about the nature of the store being promoted. 
  
The Chair carefully reviewed the advertisement and said the likely consumer takeout was 
that there is on-line purchasing option for Bunnings Warehouse during the Alert Level 3 
period, which would allow you to purchase everything in the physical store while maintaining 
contactless shopping. 
 
The Chair said the advertisement used the Advertiser’s logo and brand colours.  The Chair 
said the Advertiser’s name is Bunnings Warehouse and therefore it was reasonable to use a 
reference to “the Warehouse” in the advertisement without misleading or confusing 
consumers. 
 
The Chair said the advertisement was not in breach of Principle 2 or Rule 2(b) of the 
Advertising Standards Code. 
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The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


