
 

 
 

COMPLAINT NUMBER 20/178 

ADVERTISER New Zealand Seniors 

ADVERTISEMENT New Zealand Seniors, Television 

DATE OF MEETING 4 May 2020 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The New Zealand Seniors television advertisement promotes its funeral 
insurance policy . The advertisement shows a woman sitting in a hairdresser's chair after 
getting a what she refers to as an "horrendous" haircut. The woman discusses arranging  
funeral insurance. She says "talk to someone you can actually trust" then nods her head 
towards a female hairdresser and says, "not her." 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: New Zealand seniors insurance advert..says in its monologue..to trust nz seniors 
not her..referring to the hairdresser who cut a radical haircut with a woman in the background 
and a nod toward her...this is misogynistic she could say .....trust nz senior insurance but not 
my hairdresser ....uncomfortable veiwing 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 

 
The Chair noted the Complainant’s concerns the advertisement was offensive in the way it 
portrayed the treatment of the hairdresser. 
  
In considering the issue raised by the Complainant, the Chair referred to a precedent 
Decision 16/254 regarding a complaint about criticising travel agents in a Webjet 
advertisement, which was not upheld by the Complaints Board.  That Decision said in part: 
 

“The Complaints Board determined that the advertisement did not denigrate travel 
agents as a whole but was an anecdotal illustration of one person's experience with 
one travel agent and with online booking, to show booking options for potential 
travellers.” 

 
The Chair noted this precedent directly applied to the complaint before her.  She said the 
likely consumer takeout of the advertisement was that an analogy was being drawn between 
getting funeral insurance from a company you know and can trust and getting an haircut 
from your usual hairdresser, rather than  an unfamiliar hairdresser where you cannot be sure 
of the outcome.  
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While acknowledging the complainant had a different outtake from the advertisement which 
had caused them offence, the Chair said she was required to consider whether the 
advertisement breached the Advertising Standards Code.  
 
Rule 1(c) required the Chair to consider whether the advertisement was likely to cause 
serious or widespread offence, in light of generally prevailing community standards. The 
Chair confirmed the use of the light-hearted analogy of an unfamiliar hairdresser to 
demonstrate levels of trust was not likely to cause serious or widespread offence nor would 
the woman’s head gesture and reference to “her”.  
 
The Chair said the advertisement had not reached the threshold to breach Principle 1 or 
Rule 1(c) of the Advertising Standards Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


