
 

 
 

COMPLAINT NUMBER 20/328 

ADVERTISER Briscoes Group Ltd  

ADVERTISEMENT Briscoes, Television 

DATE OF MEETING 11 August 2020 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Briscoes television advertisement promotes a store-wide sale. The 
advertisement says "The holidays are here and so is up to 50% off everything at Briscoes 
annual winter sale. Switch on the deals with 40-50% off all electric blankets. And enjoy a 
roast with all loose dinnerware, serveware, cutlery and sets and glass stemware and sets a 
hot half price.  You'll warm to savings with up to 50% off everything at Briscoes annual 
winter sale instore and on-line.  The advertisement displays two supers which say "T's & C's 
apply. See online for details." and "Discounts off the white sticker price." 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: "Up to 50% off everything store wide" is very misleading. On the face of it it 
’suggests’ that there will be discounts on most goods, but actually means nothing. "Up to 
50% off" could mean nothing off anything! 
By contrast another part of the same advert said "between 20 to 50% off " a particular kind of 
product, which is fine: the customer knows what to expect. 
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(b)  

 
Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 
Rule 2 (b) Truthful Presentation: Advertisements must not mislead or be likely to 
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of 
knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration, 
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole 
identifiable as such is not considered to be misleading. 

 
The Chair noted the Complainant’s concern the advertisement was misleading in its 
promotion of Briscoes annual winter sale and the level of discounting. 
 
The Chair said the likely consumer takeout of the term “up to 50% off everything”, as used in 
the advertisement is there is a range of sale prices for all products up to a maximum of 50% 
off the usual white sticker price. 
 
The Chair confirmed that it was reasonably common for retailers to promote a range of 
discounts, particularly in a store-wide sale. 
 
The Chair said the advertisement was not likely to mislead or confuse consumers given that 
every item had some price reduction and therefore did not meet the threshold to breach 
Principle 2 or Rule 2(b) of the Advertising Standards Code. 
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The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


