
 

 
 

COMPLAINT NUMBER 20/459 

ADVERTISER Restaurant Brands NZ Ltd  

ADVERTISEMENT KFC, Television 

DATE OF MEETING 28 September 2020 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The KFC television advertisement shows a bus load of people traveling.  
One man stands and shouts "Stop the bus…Stop…Stop!" The bus driver stops, the 
passenger gets out and smiles up at a billboard offering KFC large chips for $2.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: Yesterday a bus driver died in a collision with a train. I feel concerned that there 
is an advertisement with a man yelling stop, stop to the driver. This could be further 
traumatising for all the children and whanau related to the fatal accident. Please remove the 
advertisement.  
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 

Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 
 

 
The Chair noted the Complainant’s concern the advertisement could be traumatising for 
viewers who have been involved in a recent bus fatality. 
  
The Chair referred to previous Rulings (11/722, 13/456 and 14/551) about advertisements 
after other real-life events such as the Christchurch earthquakes and fatal car accidents.  
 
Those Rulings acknowledged the trauma that people have experienced and the distress 
certain scenes in the advertisements may cause. In each of those cases, the Chair ruled 
there were no grounds for the complaints to proceed. The Chair said any unintended 
similarity in the advertisements to a real-life event was unfortunate but did not reach the 
threshold to cause widespread offence or breach the Advertising Codes.  
 
Turning to the complaint before her, the Chair said from time to time scenarios in advertising 
do resonate with consumers for tragic reasons and it would be difficult to mitigate this in 
every case.  She said the bus which featured in the advertisement was a public bus rather 
than a school bus and the hyperbolic nature of the advertisement lessened any similarity to 
real-life events. 
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The Chair acknowledged genuine concerns of the Complainant about the possible distress 
advertisements could cause for those unfortunate enough to have experienced such an 
accident.  However, the Chair said the advertisement was not in breach of Principle 1 or 
Rule 1(c) of the Advertising Standards Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


