
 

 
 

COMPLAINT NUMBER 20/417 

ADVERTISER Ford Motors NZL  

ADVERTISEMENT Ford Ranger, Television 

DATE OF MEETING 14 September 2020 

OUTCOME No Grounds to Proceed 

 
Advertisement:  The Ford Ranger television advertisement shows three men getting ready 
to go out in their Ford Rangers.  In each scene a mate is loitering, waiting for the Ford 
Ranger owner to invite them along – for a boat trip, mountain biking or surfing.  One mate is 
standing out in front of his house with his lawn mower with a small piece of grass mown. He 
catches his neighbour’s eye, asks to join him, and gets a positive response.  He then 
abandons the lawn mowing. The advertisement shows the Ford Rangers travelling through 
forests, along beaches and down long winding roads. The advertisement ends with the 
statement:  "The only thing better than your mate's ranger is your own". 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: The current TV advert for the Ford Ranger car shows a man mowing his berm 
lawn with a motor mower while wearing jandals/flipflops on his feet. He is asking another man 
if he can come with him in his Ford Ranger to go on his boat and go fishing. He is so busy 
watching the other man in his Ford Ranger that he is not concentrating on what he is doing 
and there is a shot of a 'very well mown' patch beneath the mower. After riding with the 
neighbour to the boat ramp he is then shown beside the boat, presumably about to get onto 
it, again while wearing jandals/flipflops. I do not think the wearing of this type of footwear 
while mowing lawns is a very good example for others, especially for younger viewers. We 
should be setting examples of safe work practices for them. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(e).  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed with 
a due sense of social responsibility to consumers and to society. 
 

Rule 1(e) Safety: Advertisements must not, unless justifiable on educational or social 
grounds, encourage or condone dangerous, illegal or unsafe practices, or portray 
situations which encourage or condone a disregard for safety. 

 
The Chair noted the Complainant’s concern about the footwear choice of one of the actors 
when lawn mowing and boating was a poor example especially for younger viewers. 
 
The Chair considered the context for the scene which is part of an advertisement promoting 
the Ford Ranger utility truck.  She noted the Complainant saw the advertisement during One 
News, which is categorised as Unclassified Programming.  
 
The Broadcasting Standards Authority refers to Unclassified Programming as “news, current 
affairs, sports and live content that is not, because of its distinct nature, subject to 
classification. However, broadcasters must be mindful of children’s interests and other 
broadcasting standards and include audience advisories (i.e. a warning) where appropriate.” 
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The Chair said the focus of the advertisement was the desirability of the Ford Ranger truck 
and the role it could play in adventurous and fun activities.  The Chair said the scene with 
actor in jandals and the boat showed him on land, walking around it, not on the boat or in the 
water.  
 
While she agreed the choice of footwear for the actor using the lawnmower was not ideal, 
the Chair said that part of the advertisement was fleeting and did not meet the threshold to 
breach Rule 1(e) of the Advertising Standards Code.   
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


