
 

 
 

COMPLAINT NUMBER 20/418 

ADVERTISER Lotto NZ  

ADVERTISEMENT Lotto, Television 

DATE OF MEETING 14 September 2020 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Lotto NZ television advertisement promotes their upcoming Father’s 
Day Lotto promotion. The advertisement shows two emoji like heads talking about what they 
are getting their father for Father’s Day. One says he is getting a framed picture of him and 
his dad while the other says she is getting him a Lotto Triple Dip and refers to the 80 extra 
prizes to be won in the Father’s Day draw.  The advertisement ends by saying: “Gab Dad a 
Triple Dip today.” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: Advertising lottery tickets as a good Fathers day gift idea... 
1. Lottery is over 18. OK, over 18s have dads. But... 
2. Promoting gambling as a gift is simply dumb and inconsistent with the values we 
should be promoting for ’sons and daughters’ 
3. There are plenty more creative ideas to promote lottery based on the value and 
benefits. 
Do the right thing and set a standard.  
 
The relevant provisions were the Gambling Advertising Code, Principle 1 and Rules 
1(a) and 1(b). 
 

Principle 1: Social Responsibility: Gambling advertisements must be prepared and 
placed with a high standard of social responsibility to consumers and to society. 
 
Rule 1(a) Children and Young People: Gambling advertisements must not target 
children or young people.  
  
Rule 1(b) Gambling Harm: Gambling advertisements must not portray or represent 
anything that will, or is likely to, cause, condone or encourage harm from gambling. 

 

The Chair acknowledged the Complainant’s concern about promoting a Lotto ticket and 
gambling as a good Father’s Day gift idea. 
 
The Chair acknowledged the Complainant’s genuine concerns about advertising gambling, 
but said that as a self-regulatory organisation, the Authority’s jurisdiction is limited to the 
content and placement of advertisements and compliance with the Advertising Codes of 
Practice. The Chair said the Advertising Standards Authority could only operate within the 
parameters of the Advertising Codes and the Advertiser was promoting a legal product at an 
age appropriate time.  
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While the Chair acknowledged the Complainant’s views about more creative gifts, she noted 
the Advertiser is able to advertise its products.   
 
In the Chair’s view, the advertisement promoted a Father’s Day Lotto draw with extra prizes 
that were more likely to appeal to men, including five Ford Ranger utility vehicles. The Chair 
agreed with the Complainant that it may be a gift that adult children would consider for their 
fathers. 
 
The Chair said the advertisement had played at a time that was appropriate for the 
advertisement’s rating and there was nothing in the advertisement that condoned or 
encouraged harm from gambling.  The advertisement had been prepared and placed in 
accordance with the required standard of social responsibility. 
 
The Chair ruled the advertisement was not in breach of Principle 1, or Rules 1(a) and 1(b) of 
the Gambling Advertising Code  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


