
 

 
 

COMPLAINT NUMBER 20/493 

ADVERTISER NZ National Party  

ADVERTISEMENT NZ National Party and Gerry 
Brownlee MP, Facebook Posts 

DATE OF MEETING 6 October 2020 

OUTCOME Decline to Adjudicate 

 
Summary of the Chair’s Decision  
The Chair declined to adjudicate the complaints. 
 
Description of Advertisement: 
The post appeared on the Facebook pages for the NZ National Party and Gerry Brownlee 
MP.  It said “A NZ Herald-Kantar poll published today shows that New Zealanders trust 
National to manage the economic recovery.  You can read our comprehensive economic plan 
here:” and provided a link to the National Party website.  The image in the post is a bar graph 
with a red box for Labour and the number 39% and a larger blue box for National with the 
number 43%.  The words: “New Zealanders back National to lead the economic recovery.” 
overlay the image. 
 
Complaint 1: The advertisement is highly misleading in its presentation of statistics, 
attempting to sway voters in a deceitful and dishonest way. They visually represent a 4% 
difference as being equivalent to a 100% difference (approximately). 
 
Complaint 2: Inaccurate scale on graph. It is mischievous, hyperbolic and incorrect. It is 
designed to deceive and skew perception. Comments within the post show that many people 
are misinterpreting it. The post has appeared on my newsfeed several times: if people 
comment, react or share it, this increases the frequency in which social media posts are 
displayed (not just sharing, as was noted in a previous ASA ruling). 
 
Complaint 3: The chart presents statistics in a misleading manner. In this chart, National has 
presented its result as being proportionately twice as large as that of Labour (approx 50% 
better) when in fact the difference (4%) is barely greater than the margin of error. This is 
extremely misleading to those who do not understand statistics. 
 
Information from the Advertiser 
The Advertiser confirmed that the content was not paid advertising. 
 
Relevant Advertising Standards Authority (ASA) Guidelines 
The Chair referred to the ASA Guide on Election and Referenda Advertising which states the 
ASA deals with “complaints about paid election advertising in media not covered by the 
Broadcasting Standards Authority Election Programmes Code … The ASA will decline to 
adjudicate on complaints about posts on branded social media pages (referred to as organic 
posts) or websites from political parties, candidates, and election-related advocacy groups.” 
This includes Facebook, Instagram, Twitter, YouTube, TikTok etc.  This policy was 
introduced with effect from 16 March 2020. 
 
  

https://www.asa.co.nz/resources/2020-election-referenda-advertising/
https://www.bsa.govt.nz/broadcasting-standards/election-code
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Chair’s Ruling  
The Chair declined to adjudicate the complaints. 
  
The Chair noted the posts were confirmed as unpaid content on the Facebook pages for the 
NZ National Party and Gerry Brownlee MP. 
 
 
 
Chair’s Ruling: Decline to Adjudicate 
 
 
 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on our 
Appeal process is on our website www.asa.co.nz. NOTE: Under the fast track process 
one month prior to the Election, appeals must be made in writing via email or letter 
within three (3) calendar days of receipt of this decision. 
 

 

http://www.asa.co.nz/

