
 

 
 

COMPLAINT NUMBER 20/521 

ADVERTISER Lotto NZ  

ADVERTISEMENT Instant Kiwi Television 

DATE OF MEETING 19 October 2020 

OUTCOME No Grounds to Proceed 

 
Advertisement:  The voiceover for the Instant Kiwi television advertisement says "Instant 
Kiwi is also online." The advertisement details the different ways in which people can play 
their games, by tapping, swiping, or scrolling, playing on the fly, online, on a bus, on a boat 
or at work. The advertisement ends with “However you play, there’s over 35 instant kiwi 
games online." The advertisement shows an R18+ sign.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Original Complaint: The lotto instant kiwi ad that ran in the above programme…   
What I objected to is how triggering that ad would have been for problem gamblers. While I 
don’t recall it word for word I felt quite shocked and disappointed watching it. The 
advertisement showed the different ways you could gamble/play Instant Kiwi with them eg.” if 
you like swiping or spinning” and then visually showed those various options of 
swiping/spinning how you could gamble. It also talked about how you could gamble 
anywhere eg. at home or “at work (naughty)”. This I felt was still encouraging people to 
gamble at work. I thought this ad was in poor taste and way too triggering for problem 
gamblers. 
 
The relevant provisions were -Gambling Advertising Code – Principle 1, Rule 1(b): 

 
Principle 1: Social Responsibility: Gambling advertisements must be prepared and 
placed with a high standard of social responsibility to consumers and to society. 
 
Rule 1(b) Gambling Harm: Gambling advertisements must not portray or represent 
anything that will, or is likely to, cause, condone or encourage harm from gambling. 

 
The Chair noted the Complainant’s genuine concerns the advertisement might be triggering 
for problem gamblers. 
 
The Chair said that as a self-regulatory organisation the ASA’s jurisdiction is limited to the 
content and placement of advertisements and compliance with the Advertising Codes of 
Practice. The Chair said the Advertising Standards Authority could only operate within the 
parameters of the Advertising Codes and the Advertiser was promoting a legal product at an 
age appropriate time.  
 
The Chair referred to a precedent decision, 20/148, which was also ruled No Grounds to 
Proceed. The Chair said this precedent was directly relevant to Complaint 20/521. While the 
Chair acknowledged the Complainant’s concerns about gambling addiction and vulnerable 
people, she noted the Advertiser is able to advertise its products.  
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The Chair said there was nothing in the advertisement that condoned or encouraged harm 
from gambling and it was not misleading. The Chair said the advertisement had been 
prepared and placed in accordance with the required standard of social responsibility.  
 
The Chair ruled the advertisement was not in breach of Principle 1 or Rule 1(b) of the 
Gambling Advertising Code.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


